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Abstract:

Online banking, also known as internet banking, is
an electronic payment system that enables
customers of a bank or other financial institution to
conduct a range of financial transactions through
the financial institution's website. The online
banking system will typically connect to or be part
of the core banking system operated by a bank and
is in contrast to branch banking which was the
traditional way customers accessed banking
services. Internet banking software provides
personal and corporate banking services offering
features such as viewing account balances,
obtaining statements, checking recent transaction
and making payments. Around 1994, banks saw the
rising popularity of the internet as an opportunity to
advertise their services. Initially, they used the
internet as another brochure, without interaction
with the customer. Early sites featured pictures of
the bank's officers or buildings, and provided
customers with maps of branches and ATM
locations, phone numbers to call for further
information and simple listings of products. Role
of E banking in current Scenario of India.
Internet Banking and Mobile Banking made it
convenient for customers to do their banking from
geographically  diverse places. Banks also
sharpened their focus on rural markets and
introduced a variety of services geared to the
special needs of their rural customers.
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Introduction :

The usage of e banking by the enterprises came
into existence in mid 90’s.e banking came into
existence in greater numbers because of low
operating costs. First it is in the form of ATM’s and
phone transactions. Recently it transformed to
internet a new channel between customers and

banks which benefits both. The main aim of e-
banking services is to provide the customers a much
faster services with low cost. From the last twenty
years, banking sector has chosen a new method of
banking based on the progress of information
technology. In addition to these customers,
transaction and communication abilities are
fastened based on information technology.The
progress of electronic banking started with use of
automatic teller machines and afterwards it
developed to online banking. In the future it will be
done in  mobile phones(wap-enabled).Anyway
online banking continues to be the best for financial
transactions.

Importance of e-Banking:

E banking provides many advantages for banks and
customer’s .e-banking has made life much easier
and banking much faster for both customers and
banks.

Main advantages are as follows.

o It saves time spent in banks

« It provides ways for international banking.

« It provides banking throughout the year 24/7
days from any place have internet access.

e It provides well-organized cash management
for internet optimization

e It provides convenience in terms of capital,
labour, time all the resources needed to
make a transaction.

o Taking advantage of integrated banking
services, banks may compete in new
markets, can get new customers and grow
their market share.

e It provides some security and privacy to
customers, by using state-of-the-art
encryption and security technologies.
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About e-banking :

Electronic funds transfer means computer systems
are used to perform financial transactions
electronically. The EFT is used for electronic
payments and customer initiated transactions where
the cardholder pays using credit or debit card.

The transaction types are,
Withdrawal,deposit,interaccount transfer ,inquiry,
administrative transactions that covers non financial
transactions including PIN change. Electronic Fund
Transfer transactions needs authorisation and a
means to match the card and card holder.EFT
transactions require the cardholder’s PIN to sent
online in encrypted form for validation by the issuer
of the card.Other information may include the card
holders address or the CVVV2 security value printed
on the card.

Electronic funds transfer transactions are activated
during e-banking procedures.The different methods
of e-banking are

e “Online banking

e Short message service banking
o Telephone banking

e Mobile banking

« Interactive -TV banking”

Of all the above procedures online banking plays an
important role and maximum used by the account
holders.now,discussing the above one by one.

Online banking:

Online banking also called as internet banking,
allows the customers to use all the banking services
from a computer which has internet acess.The
customer can perform financial transactions on a
secure website operated by the bank. Online
banking offers features such as bank statements,
loan applications, funds transfer, e-bill payments
and account aggregation allows customers to
monitor all their accounts in one place.

Telephone Banking:

Telephone banking is a service provided by the
banks which provides customers to perform
transactions on phone.All the telephone banking
systems uses automated answering system with
keypad response or voice recognition capability.To

prove their identity coustomers must provide a
numeric or verbal password or answering the
questions asked by the call center representative.In
telephone banking coustomer cann’t withdraws and
deposits cash but can do all the other transactions.

Mostly there will be a coustomer care
representative to which the customers speak
,although this feature is not guaranteed.The
coustomer care representatives are trained to do
what are available at the branch like chequebook
orders,address change,debit card replacements.

Sms Banking:

SMS banking is a service permitting banks to do
selected banking services from the users mobile by
the sms messaging.SMS banking services have
push and pull messages.Push messages are sent by
the banks for alerting coustomer about new
offers,marketing  messages,alerts to  events
happening in coustomers account such as large
amount of withdrawals from ATM or credit card
etc.Pull messages are those that are sent by the
coustomer to bank for having some information or
to perform a transaction in their account.Examples
include account balance enquiry,requesting for
current exchange rates and for new offers that are
launched.The coustomer has a choice to select the
list of services he need to be informed.This can be
done by integrating to internet banking or speaking
to the coustomer care representative of the bank call
centre.

Interactive -TV banking:

Interactive TV is a sevice that allows users to
interact with TV content as they view it.It is also
called as iTV or idTV.If the coustomer subscribes
to a cable television service some banking facilities
like balance enquiry,funds transfer between
accounts ,bills payment are made available all the
way through TV.Most of the major banks in UK
have experimented banking services through cable
and satellite TV companies.

Global Scenario of E-banking :

In 2001, approx. 60% of e-business in the U.K. was
concentrated on financial services sector with zero
fold increase of the British e-business. Around one-
fifth of Finnish and Swedish bank customers are
using banking online, while in US online banking is
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growing at an annual rate of 60 per cent and the
number of online accounts are expected to reach 15
millions by 2003. In Europe, the internet is
accelerating the reconfiguration of the banking
industry into three separate entities: production,
distribution and advice. Several banks in Asia have
started offering E-banking services, most of them
are offering basic services like developed countries
in the US and European countries. In Asia, many
customers are concerned about security. Products
available so far tend to be unexciting and in the
wake of Asia’s recent economic crisis, many
smaller banks have been preoccupied with the more
urgent issue of survival.

However, if the banks handle the basic features of
online banking like fund transfer, balance enquiry,
bill payments then chances of success are there
(Pasa and Sharman, 2002). In 2001, over 50 per
cent of the banks in US were offering e-banking
services. In spite of the rapid growth in the number
of banks offering e-banking, only a minority of
banks in the US offered transactional e-banking. A
bank is considered as offering transactional e-
banking if its customers can transact business over
the internet. Thus, every bank having a website is
not deemed as offering e-banking. On the
customers’ side, most customers prefer to use banks
that offer e-banking, so usage pattern could change
suddenly (Furst et al., 2002). In European countries,
the local market is being intensified by
globalization. In these countries, the basic objective
of banks is to position oneself as “state of the art
factory” capable of issuing high volume products
and services to customers at best price.

The internet is making the market more transparent.
Through online market places, customers and banks
can instantly obtain accurate information about the
products and services. New entrants do not possess
bricks and mortar networks, but can use direct
channels, such as internet to reach their target
clients (Lange and Blandin, 2002). In India, approx.
one per cent of high and middle income group
banking customers conducted banking on the
internet in 2000 compared to 5 to 6 per cent in
Singapore and South Korea. In 2001, it has been
observed that more than 20 major banks were either
offering e-banking services at various levels or
planned to do so in the near future. Some of the
private sector banks, viz. ICICI Bank, HDFC Bank,
Indusind Bank, IDBI Bank, AXIS Bank, and SBI
Bank are offering various e-banking services to
their custom

Two of the biggest advantages to online-only
banking are the high interest rates and low fees.
Online-only banks don't pay overhead for physical
branches or the employees to staff them. Instead,
they pass those cost savings on to customers in the
form of higher interest rates and lower fees.These
banks offer most of the same advantages online as a
traditional bank, but online-only banks have no
physical branch locations.

Five Advantages of Online Banking

e Pay Your Bills Online. ...

e View Your Transactions. ...

o Transfer Money Between Accounts. ...

e Mobile Banking. ...

e Syncing With Your Money Applications.

Conclusion :

A Dbank account is not only about saving
money, it's also about managing money. Opening
an account is a smart move - it means that you can
access a service that helps you control your money,
and which may help you borrow at some time in the
future, if you need to do so.

The mobile and wireless market has been one
of the fastest growing markets in the world. The
arrival of technology and the escalating use
of mobile and smart phone devices, has given the
banking industry a new platform. Connecting a
customer anytime and anywhere to their money
and needs is a must have service that has become an
unstoppable necessity. This worldwide
communication is leading a new generation of
strong banking relationships. The banking world
can achieve superior interactions with their public
base if they accommodate all their customer
needs. They have a unique challenge to keep their
customer alliances and keeping up with the new
technologies, andcompetitive strategies that other
banks also have to offer the public. Conveniences
of services plus outside locations like ATMS are
crucial toevery banks success. Meeting all
challenges including safety and security are perfect
examples of good banking strategies.

In order for the financial institutions to
effectively grow they must embrace the new
technologies and customize them to suit their
economic success and the public’s success.Online
banking is certainly here to stay. Online banking is
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a necessity for the bank’s that we studied and others
in order for them to stay in business.While its
existence doesn't necessary give them a competitive
edge because it is so common place, it is truly a cost
of doing business. As a tool of modern living and as
a lifestyle aid, it is absolutely indispensable. The
fact is that many services that are now being offered
with online banking are almost impossible to do
conveniently with regular banking. As we venture
into the future, the internet will undoubtedly
continue to change the banking industry.
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