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ABSTRACT

""Stories have the power to touch us in many ways. We empathize, we grieve, we are inspired, and we cheer on other people through their
stories. The sentiment is well captured through the Humans of New York project. This project gives us an opportunity to peer into unfiltered
recounts of peoples’ stories from around New York.” (Stanton, 2010).

Embarking on an excursion, the act of visual storytelling transforms into a genuine effort to capture the true nature of travel. It involves
curating a personal chronicle of noteworthy events accompanied by captivating photographs that surpass ordinary tourist snapshots. It
involves encapsulating the fundamental nature of a location in a single instance, sharing laughter with newly formed acquaintances, and
unraveling the intricate network of intercultural exchanges. From this standpoint, traveling encompasses more than merely marking off
locations on a map; it involves the establishment of comforting connections, the indulgence in delightful regional cuisine, and the
immersion of emotions into every moment of the expedition. Consider sharing the experience of a journey with others, not only through
pictures but also by conveying the excitement and energy of the adventure. This can inspire others to value different cultures, cultivate a
desire to explore, and recognize the profound impact of new discoveries (Smith, 2015).

The joy derived from listening to individuals' narratives from various parts of the globe throughout one's travels. Each possesses unique
qualities and is appealing in its own manner. By engaging with individuals from other parts of the globe, we establish a shared platform
for the purpose of exchanging narratives and recollections, which eventually contribute to the development of our own unique experiences
(Jones, 2018).

The history of visual storytelling in the context of travel is intricately connected to advancements in technology. Reflect upon the 19th
century, a time when individuals with great foresight such as Francis Frith captured and preserved breathtaking natural scenery using their
cameras. Over time, storytelling and fascinating visuals were closely intertwined through the use of lantern slides and travelogues, and
gained popularity as travel became more easily attainable. During the mid-20th century, travel films captivated audiences with vivid
portrayals of global destinations. The advent of the digital era in the late 20th century facilitated the easy sharing of trip memories, particularly
through enduring travel shows on television. In the present day, social media platforms such as Instagram, vlogs, and digital storytelling
have revolutionized the way we share and value our experiences, allowing us to quickly reach a worldwide audience (Williams, 2017).

The current kind of visual storytelling in travel represents a fascinating change. Contemporary travelers assume the roles of both
adventurers and narrators. They utilize images, movies, and diverse media to communicate not only famous places but also other aspects.
Social media platforms such as Instagram and YouTube have become a means for these travelers to share their experiences and establish
connections by using captivating photos and personal anecdotes. This transition encompasses more than just storytelling tactics; it is
fundamentally altering the way we strategize our journeys, guiding us towards more genuine and less familiar escapades (Brown, 2019).
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Moreover, there is a greater focus on authenticity and inclusivity in the portrayal of narratives through visual means. Travelers are
endeavoring to capture genuine cultural interactions and the essence of a location. They are exploring hitherto uncharted facets of
destinations, highlighting distinctive cultural encounters, local stories, and promoting ethical travel principles. This tendency gives rise to
specialized tourism content that highlights exceptional culinary experiences, traditional arts, environmental consciousness, and community
involvement, fostering stronger connections between audiences and the destinations they visit. It represents a change in the way travel
stories are told, emphasizing not just stunning scenery but also the individual stories and relationships that make each voyage meaningful
and influential (Davis, 2020).

When starting a journey, visual storytelling becomes a sincere effort to convey the true essence of travel. It is comparable to creating a
personal journal by employing powerful images, going beyond ordinary tourist photographs. In addition to iconic sites, there are captured
instances that deeply connect with the essence of a place - such as experiencing joy with newly formed companions and engaging in
cultural interactions. Travel encompasses more than simply seeing destinations; it encompasses the warmth of human interactions, the
unique flavors of local culture, and the emotions intertwined with each and every trip. By sharing these stories, we encourage others to have
a strong desire to travel, accept and appreciate different cultures, and undergo the powerful and life-changing effects of adventure. The
objective is to transform a narrative about travel into a collective exploration of the human experience (Wilson, 2022).

Employing visual storytelling to encapsulate the essence of travel is a potent and poignant undertaking that transcends the recounting of a
journey. Visual storytelling is a powerful method to not just depict the physical characteristics of a location, but also to engage viewers in the
emotional and cultural essence of the experience. This can be accomplished by meticulously designed visuals or skillfully manipulated
films. The storyteller benefits from being able to depict the awe of exploration, the intimacy of human connections, and the serenity of
different surroundings. This approach transcends traditional storytelling norms, allowing the storyteller to establish a profound rapport with
their audience and elicit a feeling of communal encounter (Martin, 2021).

When going on a journey to visually portray the actual spirit of travel, it seems like embarking on a treasure hunt to discover the essence
and core of a location. Uncovering obscure treasures that contribute to the distinctiveness of a location—overlooked districts, delightful
bazaars, and less-traveled sites that inspire narratives of genuineness—is equally significant to seeing the usual tourist destinations.
Envision utilizing your camera lens to explore the culinary world, with a focus on unraveling the narrative behind each dish. This includes
delving into the realm of street food delicacies and uncovering the captivating stories of the individuals who breathe life into these flavors.
Additionally, it involves embarking on a journey to visit local eateries in the neighborhood (Lee, 2021).

Aswe immerse ourselves in the social fabric, envision the central point as a curious observer, capturing festivities and traditions, while also

absorbing the vitality of unique rituals that unite communities. The crafting scene transitions into a platform where local artists express their
narratives through paintings and exhibitions, imbuing the visual story with a personal touch (Patel, 2020).

CHAPTER 1

Objective and Sub-Objectives
Objective:
Exploring travel stories through Indian Documentary and Photography (or photographs).

Sub Objective:

Study of mobile phone photography as a mode of travel documentation.
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CHAPTER 2

LITERATURE REVIEW

1. What is storytelling?

Storytelling is the social and cultural act of telling stories, often with artistic additions, to amuse, teach, keep history alive, and
share life experiences (Bruner, 1986). Stories can be shared orally, in writing, visually, audibly, on stage, or in some other way
(Miller & Pennycuff, 2008). At its heart, storytelling is a basic way that people find meaning in their lives through stories
(Gottschall, 2012).

Storytelling is something that all human groups do. Stories have always been an important part of life, as shown by prehistoric
cave paintings, folktales passed down through generations, old epics like Gilgamesh, and modern novels (Koter, 2016).
Stories give us a way to create, explain, escape, and explore ideas that give our lives meaning, humor, hope, and truths. They
pass on the knowledge and beliefs that people have gained over time to other people, communities, and generations (Smith et
al., 2017). Storytelling helps us understand our cultural past, who we are, and how to make moral decisions (Djikic et al.,
2009). Because we put ourselves in other people's shoes, it also helps us connect with them and understand their feelings
(Keen, 2006).

Stories still have a strong hold on people's minds, as shown by modern forms like movies, TV, video games, and social
media. As technology improves, stories become more interactive, changing, and spread out (Alexander, 2017). But the main
reasons people share stories haven't changed much over time or across cultures. To sum up, storytelling is an important form
of art and communication that is linked to human growth on the individual, societal, and evolutionary levels (Gottschall, 2012).
It helps us learn, deal with problems, feel like we belong, have hope, remember things, and give our lives value.

Stories are an important way for people from different groups to share the life lessons they've learned. Older people can share
lessons they've learned over many years of experience through stories that hit home (Koter, 2016). Storytelling is a way for
older people to show how values, points of view, and ways of handling problems can be developed through hardship and
success. Younger listeners get advice without having to go through every life event on their own. This improves social skills
and rules for behavior (Gottschall, 2012). For example, Aesop's stories teach moral lessons through animal allegories. Telling
stories to younger and older generations also brings comfort, consistency, and a sense of ancestry.

Individually and in groups, telling stories can help people feel better. Speaking about their own experiences helps them deal with
trauma, loss, being open, and growing (McLellan, 2006).

Stories help people learn, care about, and get better. Healthcare uses stories more and more in support groups, communication
between patients and providers, and narrative treatment (Haigh & Hardy, 2011). Stories also bring people together through
shared memories, identities, and experiences. Writing down the stories of disadvantaged groups helps protect community
history and promotes social change (Lenette etal., 2019). Overall, stories help people deal with their problems and bring people
together through shared meaning.

People from all over the world have been telling stories for a long time as a way to share experiences, often in artistically
embellished ways, to have fun, learn, keep history alive, and find meaning in life. People use stories to make up situations,
describe ideas, and explore feelings or thoughts that give our lives meaning, humor, hope, truths, and insights. Stories are an
important way for people, communities, and generations to share their knowledge, beliefs, cultural identity, and feelings of
empathy with each other. Storytelling helps people connect with each other, build community, and understand other people's
situations through powerful stories. Even though the ways that stories are told have changed over time through literature, theater,
music, dance, art, film, and now digital media, the reasons why stories are important and interesting have stayed the same.
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2. Different forms of storytelling.

Human storytelling is found in oral tradition, literature, theater, music, dance, art, film, and other creative mediums (Miller &
Pennycuff, 2008). Each type uses distinct benefits to attract audiences and convey messages. Oral storytelling, which includes
myths, folk tales, and epic poems, is the oldest and most common form in ancient cultures (Eder 2010). Oral stories, such as
those told by Homer or Scheherazade, relied on performance narration and audience interaction. Novels, for example,
immerse readers in long-form narratives using descriptive prose and interior monologues (Djikic et al. 2009). Short stories
reduce complicated plots and character arcs into manageable lengths. Poetry creatively combines words to portray feelings
and events through density and rhythm (Peskin, 2010).

Dramatic arts such as plays, musicals, and operas tell stories using speech, music, and stage choreography (Brown et al.,
2011). Reality television and documentaries combine story with actual events. Cinematic storytelling builds an immersive
universe using timed visual editing, sound, and on-location cinematography (Thompson, 1999). Video games and digital
experiences incorporate interactive and nonlinear narratives (Murray, 2017). Each evolution broadens the range of strategies
accessible for connecting with audiences. In summation, every artistic genre contributes unigque possibilities to the everlasting
goal of transmitting important and captivating stories.

Storytelling is evolving in new ways thanks to technological advancements. Interactive digital tales include open-world
exploration, customized avatars, branching plotlines, and other techniques from video games (Murray, 2017). The internet
and social media enable collaborative storytelling at mass scale, with users collectively adding to expanding

crowd-sourced tales and universes (Page & Thomas, 2011). Digital effects enhance cinematic narrative through exotic worlds
and people. Apps allow anyone to effortlessly create and share short films with personalized overlays, effects, and music.

While delivery mediums expand, core concepts and roles of storytelling stay constant. Impactful stories, in any medium, share
elements like relatable characters, cathartic emotional dynamics, hero's journey planning, and important themes related to
universal human experiences (Booker, 2004). Great stories surprise but also satisfy audience expectations with clever payoffs.
New technology capabilities aside, resonance arises from skillful use of timeless psychological narrative principles
established across millennia. Technology democratizes access, but human imagination, creativity, and emotional intelligence
define narrative strength.

Human storytelling has materialized in numerous cultural forms including oral tradition, literature, drama, music, dance, visual
arts, film, and more. Each of these mediums leverages unique benefits and strategies to engage audiences and communicate
narratives in different ways. For example, oral storytelling includes performative narration, poetry uses structured rhythm and
metaphorical language, plays rely on dialogue and staging, and movies employ editing, cinematography, and visual
worldbuilding. However, while the style changes across all artistic mediums, they share essential characteristics that make
captivating narratives such as characters, plotting, sequence, themes, and resonance psychological or emotional dynamics.
The progress of technology has broadened the possibilities for storytelling by bringing new mediums, but ultimately it is the
smart and imaginative use of timeless narrative techniques that allows great storytellers across ages to connect with and move
their audiences.

3. What is visual storytelling?

Visual storytelling transmits narratives through visuals, drawings, charts, photos, films, and other visual ways (Hull & Nelson,
2005). Visuals enhance storytelling by leveraging composition, color, space, and movement to immerse viewers and convey
emotions in a way words alone cannot (Krum, 2013). Visual narratives utilize concepts of design, user perspective, and visual
flow to generate engaging stories and information. Early visual storytelling exists in cave paintings, hieroglyphics, and
religious iconography (Leslie, 2002). Maps visualize spatial stories. Medieval tapestries and illuminated manuscripts blended
text and ornamental imagery to reveal tales (De Hamel, 1994).
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Modern media like photography, film, television, comics, and games rely extensively on visual storytelling (McCloud, 1993).
Photographic narratives can document true events or alter reality (Sontag, 1977). Montage and cinematography transport
viewers through on-screen worlds.

Careful visual framing guides audience perspectives (Krum, 2013). Increasingly, visual storytelling leverages digital media
tools for enhanced production values, distribution, and audience interaction. The functions persist in conveying backstory,
revealing inner states, and building viewer empathy through impactful sequencing of visual content (Hull & Nelson, 2005).
Advancements continue to expand visual storytelling possibilities.

Visual narratives select and sequence imagery to guide an audience through a designed emotional arc, similar to plotting in
traditional storytelling (Hull & Nelson, 2005). Effective sequence progression builds tension, immerses viewers in a dramatic
question, and delivers visual payoffs (Krum, 2013). Lighting, focus, and movement also mimic literary techniques like tone,
pacing, and point of view. Repeated visual motifs mirror symbolic metaphors. Composition directs attention and implies
relationships between subjects, like character interactions.

Impactful visual narratives leverage aesthetics in service of story and experience goals. Creative visuals alone do not
necessarily make good stories. Rather, compelling visual storytelling strategically employs iconic images, emotive cues, and
dramatic reveals to immerse audiences while conveying conceptual ideas (Alexander, 2017). Visuals provide the medium,
but human imagination, empathy, and meaning infuse stories with resonance. As mediums evolve, core storytelling principles
persist - establishing conflict and stakes, building engagement through mystery, and resolving with meaningful conclusions.

Visual storytelling utilizes imagery, drawings, charts, photos, videos, and other visual means to convey narratives in engaging
and emotionally evocative ways. Strategic use of composition, color, space, sequencing, lighting, and visual perspective
guides audiences through intended narrative arcs and ideas. Visuals enhance storytelling by leveraging aesthetics to immerse
viewers and communicate emotions or concepts beyond what words alone can achieve. While technological innovations have
dramatically expanded the possibilities of visual storytelling through mediums like photography, film, television, comics, and
digital media, the human creativity, imagination, and meaning that the storyteller infuses into images determine their ability to
connect with audiences and communicate powerfully.

4. Evolution of Visual Storytelling — From Cave Drawings to Digital form.

Visual storytelling has evolved alongside human creativity and technology advancements. Cave paintings from over 40,000
years ago used simple patterns, lines, and paints to express stories about early human existence (Leslie, 2002). Ancient
hieroglyphics, relief carvings, and paintings vividly represented cultural mythology and histories. llluminated medieval
manuscripts used stylized pictures and calligraphy to tell religious stories (De Hamel, 1994). Renaissance art used
mathematics, perspective, and realism to illustrate biblical subjects. Comics use pictures, conversation, and text to drive
continuous tales (McCloud, 1993).

Photography facilitated the documentation of actual events and locations. Daguerreotypes, 35mm film, and Polaroids
revolutionized portability and image quality (Sontag, 1977). Cinema enveloped spectators in visual worlds through editing,
on-location shooting, and special effects (Thompson, 1999). Television transmission introduced serial visual entertainment
to mainstream culture. Digital media provides increasing access and opportunities for collaborative, nonlinear visual
storytelling (Alexander, 2017). However, ancient art's essential visual vocabulary, such as dramatic light utilization and
purposeful composition, remains important (Arnheim, 1974). Understanding this evolution enables today's storytellers to
create with expertise.

As technology creates new visual mediums, the underlying motives of human storytelling influence developments in visual
narratives (McCloud, 1993). For example, early filmmakers incorporated theatrical and vaudeville traditions such as slapstick
comedy, melodrama, and practical special effects. Fantasy and fairy tales are adapted into epic film adventures and mystical
characters. Throughout history, audiences have a strong need for stories about love, heroism, redemption, and good versus
evil. Modern video games are based on ancient themes of exploration, combat, puzzle solving, and achievement. Even
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experimental art forms rely on connecting with human experiences.

Visually rich stories also meet cultural requirements for imparted wisdom, identity, and shared values (Koter, 2016). Indigenous
communities preserve their legacy through visual arts and crafts such as masks, totem poles, textiles, and cave drawings.
Diverse social groups find common ground in documents such as historical pictures. As technology makes it easier to
communicate with people all over the world, visual storytelling can help to increase cultural exchange and empathy between
cultures. While formats change, visual storytelling retains its importance as a mirror and light for humanity.

Visual storytelling has evolved alongside human artistic and technological progress over millennia, from cave drawings and
hieroglyphics to modern cinematic computer-generated effects. Each breakthrough, from photography to cinema to digital
media, has introduced new technical possibilities and affordances, while the fundamental motives that drive human visual
communication remain. Understanding the complete development of visual storytelling enables modern storytellers to innovate
carefully and broaden the palette of approaches available to them in the pursuit of meaningful narratives. However, the power
of graphics to compellingly mirror the complete gamut of human experiences, imagination, values, and ideas back to viewers
is what defines their long-term impact across generations.

5. Impact of Visual storytelling in Travel Documentation

Visual storytelling is essential for effective travel documentation because engaging photographs and video allow viewers to
vividly experience distant locations and cultures (Albers & James, 1988). Paintings, postcards, and expedition films were early
examples of visual travel stories intended to transport armchair travelers and encourage wanderlust (Robinson & Andersen,
2002). Advancements in photography, film, and digital media have increased the possibilities for graphically capturing travel
experiences and thoughts. Sharing visual narratives now plays an important role in shaping travel decisions and destination
perceptions on both a mass and individual level.

Photography conveys a sense of authenticity, immediacy, and connection to enticing locations, activities, and people seen on
one's travels (Jenkins 2003). Documentary photos communicate regional features, cultural traditions, and emotional
experiences more effectively than words alone. Memorable visual compositions generate mental touchpoints, influencing
how people imagine and discuss the locations they have been. Compelling travel photographs also pique viewers' interest,
aspirations, and motivation to visit the featured areas themselves (Scarles, 2012). Photographs provide glimpses into others'
experiences, inspiring a desire to gather visual memories as personal mementos.

As cameras and global image sharing become more widely available, varied travelers around the world can add their own
viewpoints to visually defining locations (Mekawy & Pettersson, 2022). This serves to counterbalance and enrich historical
imbalances in visual narratives developed from outside visitor perspectives. The power of viral travel photographs and videos
has quickly inspired trends and shifted reputations. Finally, visual storytelling elevates destinations from abstract concepts to
relatable places that pique the public's interest.

Compelling travel photographs generate mental touchpoints that influence how people imagine and discuss visited countries
long after the trip has ended (Jenkins 2003). Evocative photographs and videos become ingrained in personal and social
memory, capturing the intangible elements of place, culture, and experience. Visual narratives introduced by outside visitors
have a long-term impact on locals' perceived self-identity and values.

As technology democratizes global image-making, underrepresented groups can broaden the range of perspectives that
define vacation destinations visually. Increased participant authoring leads to more complex understandings of individuals
and places (Pappalepore et al., 2014). But caution is required to avoid exploitation or unwanted gazing. Finally, the influence of
travel visual storytelling needs thoughtfulness, ethics, and creative freedom.

Visual storytelling, including captivating photos, movies, and visuals, is essential for trip documentation, inspiration,
memories, and impressions. By documenting attractive locales, activities, and cultural experiences, images and footage can
transport audiences and inspire wanderlust. Visual narratives enable travelers to vividly express insights, adventures, and
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atmospheres observed on their journeys. As image-making and sharing become more democratized globally due to
advancements in technology, contributions from diverse travel storytellers gain influence to enrich and counterbalance
dominant narratives that have traditionally defined destinations and cultures from limited outside perspectives. However, this
surge in authorship creates ethical concerns about acceptable representation and sustainability. Finally, visual storytelling
converts physical settings into imagined places that people are fascinated with, remember, and identify with.

6. Evolution of Travel documentation.

The development of travel documentation has progressed in tandem with the improvements in visual media technology
throughout the centuries. The utilization of handwritten diaries, sketches, and watercolor paintings documented first
excursions and facilitated distant audiences in visualizing distant discoveries (Robinson & Andersen, 2002). The
introduction of photography brought about a significant transformation in the ability to capture and record precise and portable
visual records of individuals, environments, and societies met throughout one's travels (Jenkins, 2003). Travel films provided
a more immersive experience for people who couldn't physically travel, by using moving images and storytelling to transport
them to exotic places.

Postcards, magazines, brochures, books, and movies effectively portrayed places through well selected photos, creating
widespread interest in tourism (Jenkins, 2003). Affordable, portable cameras enabled regular tourists to effortlessly capture
their experiences as personal keepsakes. The advent of digital photography and video has revolutionized the ability to capture
an almost limitless number of trip memories. The internet facilitated the dissemination of visual trip journals through social
media, blogs, and webpages (Lo et al., 2011). Smartphones currently integrate advanced media technology into compact
devices.

Every visual advancement improved the velocity, availability, variety, and interconnection in the process of documenting and
disseminating travel experiences. The progression persists through the utilization of augmented reality, live broadcasts, drones,
artificial intelligence, and interactive media. With the advancement of technology, visitors now have the ability to document
their visits worldwide. They are taking on more active roles in representing and shaping locations through their individual
mobile visual stories.

Although technology capabilities change, fundamental human motivations for documenting travel remain constant over time.
Diaries, drawings, videos, and social posts serve as mediums through which individuals express their inherent longing to
preserve ephemeral instances, narrate remarkable anecdotes, contemplate acquired wisdom, and communicate their
encounters with others (Sontag, 1977; Lo et al., 2011). Technological advancements improve velocity, availability, and scope,
while the inherent want to conserve and establish connections through visuals remains unchanging.

Despite advancements in capabilities, it is probable that trip documentation will continue to have compromises in terms of ease,
quality, control, and presence. However, the importance of technology themselves is overshadowed by the significance of the
knowledge that directs their utilization. Engaging in thoughtful approaches that prioritize the creation of lasting memories,
artistic expression, and attentive immersion will ensure the continued relevance of trip documenting as technology evolves.

The recording of travel experiences has seen significant changes in parallel with improvements in visual media technology
throughout the ages. This evolution has seen a progression from early written diaries and sketches to the inclusion of
photography, film, and currently digital formats such as social media and virtual reality. Every invention has improved the
velocity, availability, range of viewpoints, and interconnection in regards to documenting and spreading both individual and
communal travel accounts across different regions and cultures.

Nevertheless, throughout history, the fundamental human reasons behind trip recording have remained consistent - to capture
and preserve transitory moments, narrate meaningful stories, contemplate on acquired knowledge, and creatively share
experiences with others using the available media of communication. As future capabilities increase, it will be crucial to
maintain a balance between convenience, creative freedom, being present in the moment, and engaging meaningfully with
people and cultures when documenting trip experiences.
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7. Role of technology in Modern Travel Documentation.

The accessibility, techniques, and usage of capturing travel experiences have been significantly modified in recent decades due
to advancements in digital, photographic, video, mobile, and internet technology (Lo etal., 2011; Scarles, 2012). Larsen (2006)
states that lightweight digital cameras and phones with high resolution image capabilities enable the capturing of travel
moments without any practical limitations. The inclusion of editing options streamlines the process of styling and improving
images by utilizing filters and effects. Drone aerial footage offers distinctive viewpoints from above (Pirenne etal., 2021).

Connectivity applications and social media platforms provide immediate dissemination of travel documentation to broad
audiences from any location, promoting digital dialogues about the experiences (Munar & Jacobsen, 2014). Geotagging and
hashtags enhance the visibility of trip images, making them more easily found for the purpose of seeking inspiration and
recommendations. Printing services that can be accessed through kiosks and home printers enable the production of physical
picture albums, presents, decorations, or promotional materials (Jeong & Crompton, 2021). Artificial intelligence has the
potential for automated organization and intelligent improvement of vacation photographs.

For tourists, the convenience of technology allows them to prioritize experiences above equipment. However, relying heavily
on applications poses a potential threat of becoming detached from the local culture. In the end, technology provides individuals
with unparalleled creative authority to document and share their experiences globally.

In addition to capturing images, modern technologies can offer interactive improvements to vacation photographs.
Augmented and virtual reality layers have the capability to superimpose contextual elements and multi-sensory experiences
onto locations depicted in pictures (Tussyadiah & Zach, 2012). Auto-tagging of individuals, places, and objects for
searchability is made possible by the utilization of image recognition and machine learning. Geofencing has the capability to
automatically establish a connection between images that are connected based on their location.

However, when technology is employed without effort, it has the potential to diminish the fundamental nature of travel. The
quality of experiences is ultimately determined by the maintenance of human consciousness, appreciation, and presence. Tools
should assist visitors in achieving their objectives rather than completely controlling their experiences. Exercising judgment
on suitable and conscious utilization remains crucial.

The advent of digital photography, internet connectivity, smartphones, and Al has fundamentally transformed the way travel
experiences are captured, edited, and shared in modern times.

Technology provides us with unparalleled creative autonomy and enables us to share our stories on a global scale.
Nevertheless, there are potential disadvantages associated with over dependence on technology, as it may divert attention away
from engaging with local culture. It is crucial to exercise discernment when considering how new advancements impact our
understanding of travel experiences and narratives, since they may alter the authenticity we aim to capture. As access becomes
more widespread, new capacities also require increased accountability in terms of ethical digital storytelling and
sustainability in the face of growing media expansion. In the end, it is the human capacity for creativity, knowledge, and
mindfulness that determines how we utilize the power of technology to enhance empathy, understanding, and responsible
management through travel documentation.

8. Impact of Social media on Travel stories

Social mediarevolutionizes travel narrative by allowing travelers to instantly share images, videos, descriptions, and thoughts
with large audiences during or after their journeys (Munar & Jacobsen, 2014). Social media platforms such as Instagram,
Facebook, TikTok, YouTube, blogs, and forums facilitate continuous discussions about journeys through comments,
suggestions, and inquiries from engaged followers. Travelers have the ability to create digital journals that are divided into
episodes and shared across various social platforms, resulting in increased involvement (Snee, 2013).
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Apps such as Instagram and Snapchat, which prioritize visual content, have a significant impact on the style trends in trip
photography that are designed to enhance social media interaction (Dinhopl & Gretzel, 2016). The desire to captivate
followers and distinguish oneself in crowded social media feeds promotes the use of striking visuals rather than ordinary
photographs.

Hashtags and geotagging enhance the visibility and promote the formation of online travel groups that are brought together
by shared interests or places. However, the act of carefully selecting and presenting information that conforms to societal
expectations in order to gain favor on social platforms may pose a threat to the genuine expression of one's true self and the
ability to fully engage in real cultural experiences (Fatanti & Suyadnya, 2015).

Social networks democratize the process of shaping narratives by allowing individuals to share their travel adventures and
connect with others. However, these platforms also encourage the creation of sensationalized portrayals that are designed to
attract likes and followers. The impacts fundamentally reshape the conventions of trip storytelling, encompassing both the
realm of mass tourism and the realm of personal documentation.

Social media's networked and interactive nature offers greater opportunities for participative and dynamic storytelling in travel
compared to the static tales seen in print and broadcast media (Snee, 2013). Travelers have the ability to enhance their stories
collectively by incorporating community feedback and addressing inquiries. Hyperlinked content enhances the overall context
by providing more and relevant information. However, the requirement to continuously create material and seek social approval
can divert attention from current events (Dinhopl & Gretzel, 2016).

Engaging in thoughtful practices can help maintain a balance between gaining valuable travel insights and avoiding needless
distractions. As technologies progress, it is crucial to uphold concentration, purpose, gratitude, and moral principles when it
comes to sharing.

Social media revolutionizes travel narrative by offering interactive venues for individuals to instantaneously share textual
content, photographs, videos, and discussion about their journeys with a vast global audience. Platforms such as Instagram
and YouTube, which heavily rely on visual content, facilitate "virtual tourism™ by allowing individuals to see the world through
the digitally documented experiences of others. This greatly influences preferences, interpretations, and choices for possible
destinations and experiences. The interconnected and interactive nature of social formats enables travelers to collectively
improve stories based on input from the community. Nevertheless, there are potential dangers associated with romanticizing
locales without considering their cultural context or being too preoccupied with constantly documenting one's travel
experiences, which might hinder the ability to fully engage in the present moment.

Deliberate strategies are necessary to maintain an equilibrium between increased understanding and diversion. In general,
social media provides visitors with a wide range of opportunities to influence and change global perceptions through engaging
and collaborative storytelling.

9. Influence on people of travel documentation on social media platforms.

According to Fatanti and Suyadnya (2015), travel photographs and videos posted on social media have a significant impact
on the way viewers see, aspire to, decide, and form their ideas. Social media platforms such as Instagram and TikTok facilitate
"virtual tourism," allowing individuals to see other parts of the world by following the digitally recorded adventures of others
(Munar & Jacobsen, 2014). According to Lo et al. (2011), photographs showcasing picturesque locations, unique cultures,
exciting experiences, and enviable lifestyles have a greater influence on motivating people to travel compared to ordinary
images.

Footage captured from a first-person perspective provides followers with an exclusive look of extraordinary experiences and
places (Pirenne et al., 2021). Viewers experience a strong emotional connection as they are pulled into the journeys of others
through inspiring perspectives. Geotagging and hashtags facilitate the exploration of captivating travel profiles that are
customized to match individual preferences. According to Munar and Jacobsen (2014), the stories and images that people
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share have a direct influence on the choices they make about their travel destinations, timing, and methods. These narratives
and visuals help to showcase the potential experiences and provide a clear representation of different locations.

Ultimately, social media bestows extensive effect on trip documentation, which in turn shapes mass tourism trends and the
aspirations of individual tourists.

The structure of social media platforms also influences travel inspiration and ideology.

Short-form blogs and clips frequently display noteworthy moments without considering their wider cultural significance
(Munar & Jacobsen, 2014). Platform algorithms selectively prioritize and direct individual viewpoints according to their
popularity and personal preferences.

However, immersive films and blogs have the ability to deliver more full and all-encompassing experiences.

Employing diverse methods of media storytelling allows for the presentation of detailed and comprehensive global
viewpoints, which helps to challenge preconceived notions that are based on incomplete perspectives (Pappalepore et al.,
2014). The potential for damage or benefit of diverse technologies is contingent upon the consciousness of human designers
and consumers.

The public dissemination of travel-related photographs, videos, and descriptions on social media platforms significantly
shapes the perceptions, aspirations, and beliefs of individuals who are future travelers or those who engage in armchair travel
by seeing these stories. The captivating first-person footage immerses viewers in appealing and maybe exotic locations that
they may only be familiar with through the digitally altered experiences of other travelers. This exposure influences the choices
and patterns of people's travel by showcasing potential options and establishing the distinctive visual characteristics of places.
Nevertheless, individual viewpoints and carefully selected highlights tailored for social media interaction offer restricted
depictions that are disconnected from cultural subtleties or comprehensive trip experiences.

The utilization of various narrative genres and the inclusion of diverse authors provide a broader and more comprehensive
comprehension of locations and experiences. However, social media provides significant power to individual travel
storytellers in creating worldwide mass trends, motivations, and assumptions.

10.Will Mobile replace cameras in Travel Documentation?

Smartphone cameras are increasingly supplanting specialist digital cameras for travel documentation due to their
convenience, connectivity, and constantly advancing technical capabilities (Lo et al., 2011). Mobile apps that are integrated
allow for the easy and efficient process of recording, editing, and immediately sharing images and videos while on excursions
(Kennedy & Naaman, 2008). Perpetually possessing a high-quality camera readily available alleviates the inconvenience of
unwieldy equipment. Nevertheless, photography aficionados are still restricted in their creative options because to limits in
optical zoom, image stabilization, RAW formats, and manual controls (Jeong & Crompton, 2021).

Specialized travel cameras maintain superiority in terms of image quality, versatility, and performance in demanding situations
such as low light, fast motion, or unfavorable weather (Larsen, 2006). Multi-lens rigs enhance the range of creative
possibilities. However, casual users are satisfied with the compromises made in mobile devices that sufficiently facilitate
social sharing and the preservation of memories. With the progress of computational photography, mobile devices will
increasingly replace specialized equipment for the common requirements of travel documentation. However, dedicated
photographers will own a variety of equipment to ensure the highest level of quality and artistic expression.

Smartphones have become the main tools for documenting things for many tourists due to their convenience and portability.
However, specific user groups are likely to continue using a variety of cameras to maintain creative autonomy and get high-
quality results (Larsen, 2006).

Mirrorless and DSLR systems provide benefits such as the ability to change lenses, use external flashes, and capture images
in Raw format. 360 cameras offer distinct and immersive viewpoints. Medium format provides exceptionally high levels of
resolution.
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Enthusiasts value the concrete gratification and ability to personalize dedicated equipment. Both mobile devices and specialized
equipment will coexist depending on the specific application. However, it is important to exercise careful self-control in the
face of limitless technology possibilities that may tempt us.

Smartphone cameras are quickly becoming the main choice for mainstream customers as their primary instrument for
vacation photography. This is due to its convenient integration, connectivity, and constantly developing technological features.
Nevertheless, dedicated digital cameras continue to provide benefits for professional photographers and enthusiasts in terms
of superior image quality, artistic flexibility, and exceptional performance under difficult circumstances. The decision is
contingent upon individual requirements and objectives.

Occasional users are typically satisfied with mobile compromises that sufficiently enable the sharing of social media
information and recollections. Determining whether modern technology offers genuinely essential creative advantages or
needless embellishments is a subjective decision influenced by the individual user's preferences. Typically, mobile phones
replace specific equipment for most situations involving photography during travel. However, serious photographers who are
passionate about their craft will probably continue to use various specialized cameras in order to maximize their creative
options.

11. Mobile phone documentation — Advantages and disadvantages in Travel Documentation.

Mobile devices provide notable benefits for trip documentation, such as ease of use, impromptu access, and uninterrupted
connectivity (Kennedy & Naaman, 2008). Smartphones integrate cameras, applications, navigation, translation tools, and
social sharing into a single tiny gadget. The compact size allows for inconspicuous and informal capturing, as opposed to
using noticeable camera equipment. Nevertheless, the creative potential of photography is hindered by constraints on image
guality stemming from elements like small sensors,

non-interchangeable lenses, and computational processing (Jeong & Crompton, 2021). Dependence on applications can
hinder meaningful cultural immersion in less popular or mainstream locations. According to Dinhopl and Gretzel (2016),
documenting social media activities can potentially undermine the ability to fully experience and be present in the travel moment.

Mobile devices greatly assist many visitors in easily documenting their experiences and creating lasting memories. However,
the need to consistently generate social content can divert attention away from genuine connections and full engagement.
Smart mobility must strike a balance between facilitating impromptu visual storytelling and promoting thoughtful encounters.
As technology progresses, the trade-offs change, but it is ultimately humans who decide how tools might either enhance or
restrict travel knowledge.

The ease of mobile recording enhances the spontaneity of photography compared to the need for careful planning when using
bulky equipment. Nevertheless, the presence of limited manual controls hampers the capacity to intentionally craft innovative
compositions (Kennedy & Naaman, 2008). Image stabilization functions on mobile devices counteract motion blur while
diminishing image clarity. Computational processing can improve the quality of low light photographs by reducing noise and
enhancing dynamic range, but it may also generate digital artifacts with artistic qualities.

Essentially, mobile trade-offs involve sacrificing creative possibilities in exchange for immediate comfort. However, for several
casual users, the pre-installed automation provides satisfactory outcomes. Determining when sophisticated equipment offers
essential benefits vs superfluous additions is a subjective decision.

Mobile devices have significant benefits for simplifying impromptu trip photography and facilitating sharing through their
user-friendly interface, uninterrupted camera availability, and built-in applications. Nevertheless, there are still constraints
regarding technical aspects of image quality, such as the tiny size of the sensor or the inability to change lenses, which
ultimately restrict the level of creative flexibility. Relying excessively on applications also poses a risk of becoming
disconnected from local cultural involvement in less popular areas. The demand to always produce content for social media
can detract from being fully present and aware during vacation experiences. Essentially, accessible mobile documentation
allows for the effortless recording and narration of experiences, but it should carefully strike a balance between facilitating
impromptu moments and providing profound trip insights. It is crucial to maintain a balance between the convenience of tools
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and the importance of genuine human interactions.

12. Trends in Travel Documentation and Photography.

Contemporary travel documentation is being transformed by several key trends. These include the use of aerial drone
cinematography to capture unique perspectives, livestreams and virtual reality (VR) to provide immersive first-person views,
volumetric video and photography to capture 3D environments, augmented reality layers that enhance real-world scenes with
digital elements, artificial intelligence for automatic editing and narration, collaborative geo-located image collections,
hyperlapse time-condensing techniques, smartphone embedment in photographs through visual overlays, photographic
projections that map environments, and facial recognition capabilities for organizing photo collections (Casey, 2020; Huang et
al., 2010; Pirenne et al., 2021).

The advancement of technology is continuously broadening the scope of creative visual storytelling in the realm of travel
experiences. However, it is the human capacity for creativity and foresight that determines which options are most suitable for
genuine and significant narratives, as opposed to mere novelty. As technology enables more people to film themselves
globally, it is still important to prioritize sustainable practices due to the increasing spread of images. In the face of constant
and unyielding transformation, the fundamental reason why travelers feel driven to visually document their trips remains
unchanged.

In the midst of advancing technology capabilities, it is crucial to maintain a vigilant awareness of how new tools impact our
experiences. Drone videography offers stunning aerial cinematography, although also disrupts natural environments due to
the presence of noise pollution. Geotagging facilitates the process of discovering information, but it also gives rise to problems
of privacy (Pirenne et al., 2021). Augmented filters may hinder the ability to fully perceive and understand reality.

Discernment is required to determine the proper utilization of travel insights in order to improve rather than replace them.
Emerging trends, when at their peak, have the potential to introduce fresh viewpoints. However, human wisdom necessitates the
careful equilibrium between creativity and responsibility.

Notable new developments in modern travel documentation include the use of aerial drones for capturing videos and photos,
the integration of augmented and virtual reality to enhance

real-world scenes with digital elements, live streaming for immersive first-person viewing experiences, automatic editing and
narration powered by artificial intelligence, 3D volumetric capture technology, collaborative photo feeds with geotagging, time-
lapse techniques that condense time, and mobile visual overlays. Given the ongoing advancements in technology, it is essential
for humans to exercise their judgment in understanding how these new technical capabilities impact travel experiences,
narratives, and cultures. The significance of sustainable practices grows in tandem with the global expansion of media. As
technology advancements continue, it is important to have a well-considered vision that directs innovations towards
expanding perspectives, empathy, and stewardship in a responsible manner, rather than focusing solely on novelty.

13. Difference between authenticity and edited reality in mobile phone travel photography shared on social media and its
impact

There is a conflict between the genuineness and meticulously curated representations in trip photographs that are posted on
social media (Dinhopl & Gretzel, 2016). Authenticity encompasses the act of accurately portraying genuine places, cultures,
and experiences (Lo et al., 2011). Nevertheless, the deliberate selection of information for the purpose of sharing it on social
media often excludes ordinary and unremarkable aspects of life (Fatanti & Suyadnya, 2015). Self-portraits that are flattering
serve to promote idealized concepts of beauty, lifestyle, and culture. Excessive digital augmentation modifies ambient
characteristics such as colors and lighting. The demand to create visually appealing content on Instagram results in artificial
arrangements that prioritize aesthetics above genuine interaction.
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Although the importance of creative expression is acknowledged, travel platforms must find a way to maintain a balance
between facilitating artistic expression and meeting the need for accurate portrayal. With the increasing advancement of digital
manipulation capabilities, it becomes increasingly important to ensure contextual correctness and openness about business
interests. Implementing conscientious strategies that counteract exaggerated misrepresentations is crucial for cultivating
consumer confidence and safeguarding regional economies and ecosystems. Maintaining genuineness in the face of limitless
editing possibilities necessitates diligent adherence to ethical principles.

The inclination to manipulate reality through digital means necessitates enhanced media literacy abilities among both makers
and consumers of travel material (Jeong & Crompton, 2021). The capacity for technical manipulation will continue to grow
as technologies such as Al-generated media advance. Travel platforms must prioritize ethical responsibilities for transparency
and education in light of the increasing spread of misleading narratives.

Encouraging the preservation of representational integrity whenever feasible promotes thoughtful and genuine creative
expression instead than promoting deceptive idealization. However, well-considered regulations and essential abilities
facilitate the process of navigating through new ambiguous situations.

There is a fundamental conflict between genuine depictions and meticulously constructed portrayals in trip photographs
shared on social media. Although a certain level of creative expression and improvement is acceptable, excessive
manipulation runs the risk of presenting inaccurate depictions of real destinations and cultural experiences. Nevertheless, it is
crucial to carefully strike a harmonious equilibrium between visual precision and imaginative ingenuity.

With the increasing advancement of digital editing tools, it is important to retain contextual integrity whenever feasible. This
not only helps to establish customer trust but also allows for artistic expression. Travel platforms and creators have a shared
responsibility to maintain representational accuracy whenever possible, or at the very least, to be transparent about any financial
interests or modifications. As technical ambiguities arise, the development and disclosure standards will be guided by
thoughtful ethics and values.

14. Influence of Influencers: Mobile Photography in Travel Campaigns.

Travel influencers on social media utilize mobile visual storytelling to exhibit appealing experiences, frequently in partnership
with tourism firms (Abidin, 2018). Marketers are able to collaborate with well-known Instagrammers, YouTubers, and
TikTokers to produce desirable stories that resonate with audiences, thanks to sponsored endorsements (Gretzel, 2017).
Followers obtain exclusive access to various locales and events through immersive mobile footage captured from a first-
person perspective. Nevertheless, it isimperative to include explicit acknowledgement of any commercial affiliations in order
to ensure transparency. Engaging in activities that encourage overtourism or reckless behaviors only for the purpose of
creating sensational material poses a threat to sustainability initiatives (Abidin, 2018).

When used strategically, influencer mobile photography and videography offer a compelling and relatable method of promoting
vacation. However, it is imperative that the industry adapts its procedures in terms of ethics, accuracy, openness, and social
awareness, given its rapid expansion. Brands must engage strategically with artists who share their values in order to establish
follower trust, as authenticity plays a crucial role in this process.

In general, influencer storytelling has both positive and negative aspects. Social media creators garner significant consumer
trust and foster high levels of participation. However, possessing significant power entails a corresponding level of
accountability. As virtual taste-makers, influencers must maintain a high level of commitment to ensuring truth, transparency,
and considering the societal consequences of their actions. Brands must adhere to stricter criteria when evaluating creators who
genuinely match with sustainable ideals, rather than prioritizing click rates at any expense.

The influencer industry continues to lack regulation at now. However, increasing attention emphasizes the necessity for
reform and self-regulation regarding deceptive tactics such as fabricating experiences, withholding sponsorship disclosure,
or promoting social irresponsibility only for the purpose of generating sensational material (Abramson, 2022). As influential
figures in the virtual realm, influencers possess significant authority to either encourage beneficial transformation or harmful
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overindulgence. Travel marketers have the responsibility to take the lead in establishing ethical standards and ensuring
accountability for partner creators.

Consumers ought to insist on openness while endorsing influencers that promote sustainability. As the influence of storytelling
increases worldwide, there is a growing social obligation to use it responsibly and ethically.

Within the realm of travel marketing, influencers utilize mobile photography and videography to offer exclusive insights into
appealing places and experiences, frequently in association with sponsorship agreements. For followers, this enables them
to gain aspirational access to places by viewing them through the perspective of a trustworthy individual. Nevertheless, it is
crucial to maintain diligence in regards to disclosure and ethics. Influencers are required to maintain truth and sustainable
practices, even in the face of commercial incentives that may encourage them to present idealized or sensationalized
portrayals. Brands must continue to be responsible in evaluating artists who genuinely align with their values, rather than
solely focusing on generating clicks. As influential figures in the virtual realm, sponsored travel influencers possess significant
influence and corresponding responsibility to motivate consumers in a positive manner, rather than deceive them.

15. Future of Mobile Phone Photography and Social Media in Travel

The future of mobile trip recording has the potential for a smoother integration between

real-time experiences and technology-assisted capturing (Gretzel, 2010). Visual interfaces have the potential to progress from
phones to augmented reality visors, which would provide improved functionalities. Context-aware cameras have the ability to
automatically record travels with minimal human involvement. Artificial intelligence and machine learning are expected to
produce Smart Candid albums through automated curation, editing, and sharing. These albums will utilize the highest quality
photographs and videos from extensive archives (Huang et al., 2010).

Geotagging, facial recognition, and object identification can be used to automatically tag and provide contextual information
to media using geo-contextual enrichments (Tussyadiah & Zach, 2012). However, sustainable practices continue to be crucial
as global involvement and media volumes increase significantly. As technology progresses to provide more interactive and
visually immersive experiences, it is crucial that human creativity, ethics, and emotional knowledge are employed to direct its
use. Ultimately, visual narratives serve as a reflection of our shared beliefs, whether they are ideals to strive for or warnings to
heed. The impact is shaped by the priorities of both storytellers and viewers.

Envisioning distant future possibilities, visual data has the potential to automatically construct extensive recordings of an
individual's life experiences, organized in relation to both space and time (Bell & Gemmell, 2009). However, there are also
possible concerns associated with privacy, misinformation, manipulation, and loss of presence. The importance of thoughtful
design, ethics, and digital literacy will continue to be significant as documentation technologies become increasingly
immersive. Mobile devices provide travelers with greater authority to document their experiences, but this also heightens our
shared obligation to utilize this ability for the sake of humanity. When visual media is nurtured with care, it has the potential to
enhance travel understanding, compassion, and responsibility.

The advent of mobile phone photography has fundamentally transformed the manner in which individuals document and
disseminate their trip encounters. In recent years, there has been a significant improvement in the quality of phone cameras.
The latest models now come equipped with numerous lenses, powerful sensors, and complex computational photography
techniques such as night mode and portrait lighting (Taylor, 2021). This has facilitated tourists to capture high-quality images
without the need to carry cumbersome equipment.

In the future, further advancements in mobile image technology will continue to revolutionize the field of trip photography.
Notable improvements in camera technology involve improved performance in low-light conditions and zoom capabilities
achieved through advancements such as periscope lenses and layered sensor architectures (Ritchie, 2022). Smartphones are
becoming equipped with advanced Al-powered editing capabilities that enable users to accomplish effects such as long-
exposure and bokeh. The prevalence of dual selfie cameras is increasing for capturing wide-angle group photographs,
whereas under-display cameras enable uninterrupted full-screen visuals (Lamkin, 2023). Mobile photography is expected to
achieve new levels of artistic expression.
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The relationship between social media and cellphone photography has grown inseparable, influencing the way tourists
document and distribute their experiences. Social media platforms such as Instagram and TikTok have become deeply
embedded in travel routines, as they encourage users to showcase their creativity through photo sharing (Sterling, 2020).
This has led to the emergence of trends such as taking pictures at picturesque locations or producing videos that encapsulate
the ambiance of a particular area. In the future, social networks may incorporate tools that improve trip narrative, such as
automatically creating picture journals and using augmented reality effects to connect photographs with specific geographic
locations.

Nevertheless, there are worries over how social media can occasionally encourage harmful travel behaviors such as
overtourism or risky selfie-taking. The forthcoming equilibrium will entail furnishing instruments for innovative self-
expression while promoting sustainable methodologies (Picascia et al., 2022). In general, the widespread presence of mobile
devices guarantees that photography and the sharing of photos on social media will continue to be central to travel experiences
in the foreseeable future.

Advancements in visual interfaces hold the potential to extend the integration of physical and digital experiences, leading to a
more seamless connection. This progress may even beyond the limitations of smartphones and extend into the realm of
augmented reality. Context-aware cameras have the ability to automatically capture and record journeys in athorough manner.
Al has the capability to organize and create narratives for media by utilizing geotags, facial recognition, and object analysis.
Nevertheless, the importance of human-centric design persists, as technology has the potential to divert attention from the
present moment. The decisions made by those who create and consume stories have a significant impact on whether
advancements in storytelling enhance creative opportunities while still maintaining ethical standards, sustainability, and
significance. When used diligently, progressive technologies can enhance travel understanding, relationships, and
responsibility by engaging in collaborative global storytelling. However, mindfulness will continue to be crucial.

Case Study 1
Way Back Home - A Travel Documentary Exploring India's Hidden Gems Overview:

Way Back Home is an unscripted travel documentary series, hosted by Rohan Thakur, that delves into the lesser-known
places of India. The documentary, produced by Shoelace Films in 2016, offers a comprehensive exploration of the distinct
cultures, landscapes, and inhabitants of seven isolated valleys in the lower Himalayas (The Vibe, 2016).

Way Back Home aims to exhibit the multiplicity and liveliness of rural life in India through its visually striking cinematography
and narrative approach. This immersive experience leads viewers on a captivating expedition to discover the concealed
treasures nestled in the mountains, providing them with a more profound comprehension of the region.

Way Back Home is an enlightening travel documentary that delves into the lesser-known areas of India. This unscripted
narrative-style documentary, titled "The Vibe," was released in 2016 on the YouTube channel "The Vibe' (Shoelace Films,
2016), with Rohan Thakur as the host. The documentary effectively portrays the fundamental characteristics and wide range
of India’s landscapes and culture through visually stunning cinematography and evocative backing music.

The documentary centers on seven secluded valleys in the lower Himalayas (Shoelace Films, 2016). Thakur explores these
unspoiled areas, meeting their inherent beauty and cultural abundance. According to Thakur, these locations have not been
affected by widespread tourism, offering a genuine experience (Shoelace Films, 2016). By engaging in discussions with the
local residents, he acquires valuable knowledge and understanding of the conventional customs and practices. The
documentary emphasizes the necessity of fostering sustainable and

community-driven tourism in these regions.

Way Back Home places significant importance on the journey itself rather than the final destination, invoking a sense of
adventure and discovery (Shoelace Films, 2016). The use of dynamic camerawork, deliberate narration, and seamlessly
linked music creates a contemplative and engaging viewing experience. Thakur's observation highlights the film's objective
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of motivating viewers to engage in purposeful travel, going beyond superficial tourism (Shoelace Films, 2016).

In general, this documentary offers a rejuvenating viewpoint on less familiar locations in India. It showcases locations and
communities that are not commonly visited by tourists. According to Thakur, it illustrates the continued presence of diversity
throughout the subcontinent (Shoelace Films, 2016). This enables spectators to fully comprehend the abundance of India's
natural and cultural landscapes.

Ultimately, Way Back Home serves as a significant addition to the genre of travel films focused on India. The film's narrative
technique effectively portrays the isolated valleys of the region using a genuine, introspective, and environmentally conscious
method. It stimulates more mindful and self-reflective forms of travel within the area.

Key details:

- Host: Rohan Thakur, a seasoned Indian traveler and documentarian.

- Network: Uploaded on the YouTube channel 'The Vibe'

- Production: Shoelace Films, an Indian production firm specializing in the creation of documentaries.
- Year of release: 2016 - Number of episodes: 7 episodes, each showcasing a distinct valley region

- Geographical areas: Remote, rural valleys situated in the lower Himalayas in India - Artistic approach: Unrehearsed,
storytelling-style with vibrant cinematography and musical accompaniment

The documentary delves into the exploration of 7 valleys.

1. The Garhwal Valley is renowned for its panoramic vistas of the towering Himalayan peaks and holds significant
importance as a Hindu pilgrimage destination. Places such as Badrinath Temple and the village of Devprayag along the
Ganges River are of great religious importance to Hindus. The valley is home to the origin of the Ganges river and is filled with
thick mountain forests (Thakur, 2016).

2. The Kumaon Valley, located in Uttarakhand, spans a variety of landforms ranging from the Terai tropical plains to the
Central Himalayas. Prominent religious monuments such as the Katarmal Sun Temple are located in close proximity to
trekking routes and mountain ascents. The local culture mostly embodies ancient Indian traditions (Thakur, 2016).

3. The Kangra Valley, located in Himachal Pradesh, encompasses Dharamshala, which serves as the residence of the Dalai
Lama and the Tibetan government-in-exile. The verdant tea plantations create a striking juxtaposition with the rugged
mountain peaks. The landscape is adorned by a multitude of Hindu temples, which have been shaped by the cultural influences
of Punjabi, Tibetan, and British traditions throughout the course of time (Thakur, 2016).

4. The Kullu Valley is a central location for engaging in adventure sports and outdoor activities in the state of Himachal
Pradesh. The valley extends from the neighboring town of Manali to Rohtang Pass. Famous for its scenic mountain vistas
and ski slopes in Solang Valley, the region also carries religious significance in the stories of Lord Rama (Thakur, 2016).

5. The Chamba Valley in Himachal Pradesh is located between the Dhaula Dhar and Zanskar mountain ranges and is known
for its abundant cultural legacy. The Laxmi Narayan complex and Bhuri Singh Museum exhibit the architectural styles,
paintings, and relics of significant dynasties that have spanned several centuries (Thakur, 2016).

6. The Kashmir Valley, renowned for its picturesque Himalayan charm, has served as a prominent setting for countless
Bollywood movies. Dal Lake is adorned with Mughal gardens and characterized by unique houseboats, all surrounded by
majestic snow-capped peaks. The valley comprises subjects of political contention but continues to be a favored tourist spot
(Thakur, 2016).
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7. Imphal Valley - The Imphal Valley, located in the state of Manipur and bordering Myanmar, contains distinctive
biodiversity as well as rich cultural traditions. Over 30 distinct tribal clans reside in this location, showcasing their crafts, songs,
and dances during festivals such as the Sangai Festival (Thakur, 2016).

Each episode offers a comprehensive examination of the unique essence of each valley by delving into its art, cuisine,
handicrafts, and inhabitants. The combination of striking landscape pictures and cultural understanding creates an immersive
experience, giving viewers the sensation of personally going on the adventure (The Vibe, 2016).

Regarding the Host: Rohan Thakur

Rohan Thakur is a seasoned Indian travel documentarian renowned for his passion and captivating on-screen persona. His
extensive backpacking experience in the remote regions of India provides him with unique insights into the areas featured in
the series. The host's enthusiasm for revealing the undisclosed aspects of the country is evident in every episode (The Vibe,
2016).

Rohan, in his role as the host, acts as the viewers' guide to every valley. Through his interactions with the local populace and
his deep grasp of their customs and traditions, he offers valuable insights into the distinctiveness of each location. The series'
unscripted narration lends an air of authenticity and intimacy, avoiding any sense of artificiality or staging.

An essential element of Way Back Home is its captivating cinematography that fully engages the viewer. The filmmakers
employ drone and camera techniques to effectively display the grandeur and aesthetic appeal of the surroundings. The views
are characterized by verdant mountain vistas, hillsides enveloped in mist, and serpentine roads.

The cinematography also emphasizes capturing the essence of the local lifestyle - tracking farmers in agricultural fields,
shooting vibrant markets teeming with activity, and documenting cultural festivals and performances. This immerses viewers in
the daily routines of rural life in India.

The visual experience is enhanced by a sophisticated and emotive audio composition. The incorporation of Indian instruments
such as the sitar, together with ambient and melodic tunes, enhances the cinematic ambiance. The combination of graphics
and music results in a very captivating and immersive sensory experience (The Vibe, 2016).

Core Themes and Important Aspects

1. Gaining understanding of India's diversity - Way Back Home vividly portrays the distinctiveness of each valley,
showecasing the diverse characteristics that exist throughout the country.

2. Nature connection - The series enables viewers to admire the awe-inspiring natural splendor seen throughout India's many
terrains.

3. Conserving traditions - It emphasizes the art forms, handicrafts, and cultural activities that are inherent to each region and
are being maintained.

4. The potency of human narratives - Rohan's interactions with local individuals serve as a source of inspiration due to the
stories they share and their unique way of living.

5. The series promotes the value of slowing down and appreciating the beauty of the destinations by encouraging mindfulness
and being fully present.

6. Thefilm"Way Back Home" inspires a feeling of excitement and inquisitiveness to discover the lesser-known parts of India
(The Vibe, 2016).
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Way Back Home effectively captures India's diverse landscape and culture through its powerful graphics and engaging
narration. This film provides viewers with a profound exploration of the country's scenery, traditions, and inhabitants. The
documentary series illuminates the hidden aspects of India, motivating viewers to embark on their own explorations (The
Vibe, 2016).

Case Study 2
Enhancing the essence of Travel: Airbnb's Art of Storytelling Overview

Airbnb has effectively employed visual storytelling techniques to effectively communicate the sense of connection and
belonging that arises from staying in a local host's residence while traveling. Airbnb vividly captures the enchanting
encounters between hosts and guests worldwide through exceptional photography and cinematography.

Airbnb has gained a reputation for effectively utilizing visual media to communicate powerful narratives about the emotional
bonds formed through travel. According to Smith (2021), Airbnb considers exceptional photography and videography as
crucial components of their content strategy on their own platforms. These visual narratives seek to capture the sense of
belonging that arises from staying in the residence of a local host while exploring a new location.

Airbnb's branded content mostly consists of exceptional photography and cinematography that highlights distinctive
accommodations and experiences (Airbnb, 2022). The utilization of aerial drone video and intimate picture shoots in Airbnb
apartments enhances the production value, creating an aspirational aesthetic that remains genuine. According to Airbnb's
Chief Marketing Officer, the visual content includes a wide range of photos, from aerial views captured by drones to close-up
shots of hands exchanging keys. It encompasses all the enchanting moments that occur in between.

Inaddition, Airbnb showcases authentic photo narratives from actual visitors and hosts (Airbnb, 2022). These blogs and social
media offer an intimate perspective on their experiences utilizing Airbnb. According to Lee (2020), the act of sharing genuine
and unfiltered stories creates a strong emotional connection and trust with the audience, making the brand more relatable and
human. Airbnb fosters a sense of community by commemorating these collective stories.

As per Brown (2019), this strategic visual material closely corresponds to Airbnb's brand goal of “establishing a world where
individuals can feel a sense of belonging in any place". The use of emotionally evocative imagery and films emphasizes the
importance of human relationships, promoting travel as a means of personal growth and change. Airbnb's content effectively
encapsulates the emotions of curiosity, awe, and connection that deeply resonate with its worldwide audience.

Ultimately, Airbnb's marketing has grown to be characterized by captivating photography, videography, and picture narratives.
According to Harper (2022), Airbnb utilizes visual media to effectively communicate emotions and enhance connections
among hosts, guests, and the company. This visual narrative elicits inspiration and fosters enduring connections with
audiences.

An integral element of Airbnb's content marketing strategy is the use of visually compelling material that evokes strong
emotional responses. Smith (2021) showcases captivating photography, cinematic movies, and photo tales on their blog and
other media platforms.

The images are in accordance with Airbnb's brand aim of fostering a global environment where individuals can feel a sense
of belonging in any location. Their primary emphasis is on capturing genuine, personal interactions shared between guests
and hosts. The citation is from Brown's work published in 2019.

Airbnb possesses an internal creative team in addition to collaborations with travel photographers and videographers to
provide visual content. The visual content showcases Airbnb accommodations situated in picturesque destinations across the
globe (Airbnb, 2022).
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Different types of content include:

e A series of photoshoots highlighting distinctive properties, such as treehouses, boats, and micro dwellings.

e City guides including vivid graphics that accurately portrays the local culture and prominent sites

e Cinematic videos that evoke the emotions of discovery, awe, and connection commonly associated with travel.
e Timelapse videos and overhead drone footage showcasing breathtaking panoramas and terrains

The superior production quality contributes to an ambitious and motivating atmosphere. Simultaneously, the emphasis on
genuine people and genuine encounters cultivates a sense of closeness and emotional impact (Jones, 2021).

Airbnb additionally disseminates visual narratives of guests and hosts on its blog and social media channels. The first-person
perspectives offer an intimate glimpse into their encounters (Airbnb, 2022).

The storytellers convey their perspectives on an Airbnb stay by utilizing text and photos to disclose their ideas, unexpected
occurrences, and emotionally significant moments. This introduces an unprocessed and genuine aspect that viewers can
connect with (Lee, 2020).

The cumulative narrative impact is formidable. As readers encounter numerous distinct narratives, the underlying theme of
human interconnectedness becomes evident.

Airbnb's use of emotional, experiential storytelling sets it apart from conventional travel and housing businesses. It offers not
only accommodations, but also the assurance of inclusion (Harper, 2022).

The aesthetically pleasing visuals and videos also captivate attention in an increasingly visually-oriented digital media
landscape. This approach amplifies the scope, interaction, and transformation of Airbnb's digital content marketing endeavors
(Smith, 2021).

Through the act of highlighting hosts, Airbnb also fosters its community. This promotes loyalty and brand advocacy among
hosts who feel acknowledged (Brown, 2019).

In summary, Airbnb's visually captivating content marketing develops inspiration and fosters an emotional connection among
the company, visitors, and hosts throughout the globe. The stories created by users possess an inherent sense of genuineness,
fostering trust and a strong connection with audiences (Lee, 2020).

Case Study 3
Bollywood movies that indirectly promote travel through their storytelling Introduction

Bollywood has been widely recognized as a representative of tourism in India, skillfully showcasing the nation's scenic beauty
and rich cultural legacy on film. Iconic films have inspired numerous fans to undertake journeys to picturesque hill stations,
historic forts, and

snow-covered mountains that were showcased on the big screen. Nevertheless, in recent times, a clear division has arisen
where specific lesser-known precious stones encounter ecological dangers subsequent to attaining recognition through film-
related tourism. This case study will examine the dual nature of Bollywood's influence on pristine destinations, which now
face the challenge of dealing with the negative consequences of an unsustainable increase in tourism following their
unexpected rise to prominence.

The extensive domestic fan base of Bollywood means that landscapes and locations showcased in films quickly become
memorable and attractive to viewers. An example of this is the famous finale sequence shot at Pangong Lake in Ladakh, which
brought global recognition to the previously unknown lake after the release of the blockbuster film '3 Idiots' in 2009
(Chatterjee, 2011). As a result, the sites featured in movies frequently rank high on the travel wishlists of Indians and also appeal
to international travelers who are influenced by the charm of Bollywood. Nevertheless, the widespread recognition achieved
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through film success frequently exposes sites that are ill-equipped to handle a surge in tourist numbers. The pristine natural
landscapes depicted on screen as unspoiled paradises encounter significant ecological obstacles when enthusiasts gather at
these sites in an attempt to fulfill their Bollywood fantasies.

Although tourism revenues provide a significant economic stimulus to local economies, certain problems such as pollution,
habitat degradation, and the erosion of indigenous identity afflict numerous pristine sites that are widely featured in
Bollywood films. Locations such as Ladakh, Spiti Valley, and Majuli face the conflict between the decline of traditional ways
of life and the increasing commercialization driven by their portrayal in movies. Therefore, Bollywood has become a
paradoxical phenomenon where its fame in the film industry boosts tourism, but also brings negative consequences to
untouched environments that now have to cope with uncontrolled influxes. An examination of the intricate correlation between
films and their impact on unsustainable tourism practices will be conducted, utilizing case studies from various regions in
India.

The Influence of Bollywood on Tourism

Bollywood creates a distinctive form of cinematic tourism, where films act as promotional tools that can quickly elevate a
destination from obscurity to popularity. Bollywood provides instant recognition to locales through its tales and song
sequences, attracting viewers to visit the destination themselves, unlike traditional advertising strategies that require time to
establish visibility. As an illustration, the famous scene at Pangong Lake prompted tour operators to provide packages for
visiting the filming location of the film '3 Idiots' in order to take advantage of the unexpected rise in popularity of the place
(Chatterjee, 2011). Nevertheless, the unintended recognition in films can sometimes have negative consequences for
locations situated in delicate ecosystems, as they are faced with uncontrolled tourism that lacks sufficient protective measures.

Case Examples

Pangong Lake in Ladakh garnered global recognition with its major portrayal in the 2009 Bollywood hit film '3 Idiots'
(Chatterjee, 2011). The clip exhibited the immaculate azure waters and striking mountain landscapes of the lake situated in the
Himalayas. Nevertheless, this unintended notoriety resulted in significant ecological apprehensions as a result of the influx of
tourists. The negative consequences included unregulated development, pollution, sewage disposal problems, and disruption
of the delicate high-altitude ecology.

The Dudhsagar Waterfalls in Goa gained prominence as a renowned tourist spot following their appearance in the Bollywood
movie 'Chennai Express' in 2013 (Gupta, 2021). The picturesque waterfall, located within the Bhagwan Mahavir Sanctuary,
experienced a significant increase in tourist numbers due to the surge in popularity of the famous train scene filmed at this
location. Nevertheless, the increase in the number of visitors has led to issues such as littering, food waste, and sporadic
accidents caused by tourists engaging in careless hiking.

Munnar, located in Kerala, has served as the picturesque setting for numerous Bollywood movies, depicting it asaserene and
charming hill-station getaway. The film 'Chennai Express' served as a catalyst for several tourists to explore this formerly
tranquil town (Gupta, 2021). However, the increase in tourist figures resulted in problems such as traffic congestion, pollution,
erosion of local culture, and depletion of natural resources.

Chopta, Uttarakhand rose to prominence following its depiction as an exemplary trekking and camping spot in movies like as
"Yeh Jawaani Hai Deewani'. Nevertheless, the increase in tourism has resulted in problems such as garbage, noise pollution,
and safety concerns caused by novice hikers in this otherwise tranquil area.

The film 'Rangoon’ brought attention to Ziro Valley, Arunachal Pradesh, resulting in its rise as a well-liked tourist destination.
Nevertheless, the prominence resulted in the exploitation of resources and the erosion of the indigenous Apatani tribe's culture
as a result of commercialization.
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The inclusion of Hemis Monastery, Ladakh in the film 'Jab Tak Hai Jaan' led to an increase in tourist interest. However, the
delicate monastery and its environmentally conscious surrounds are already facing difficulties in managing the increasing
influx of visitors, which is undermining the tranquility of the area.

Tso Moriri Lake in Ladakh experienced environmental strain following the widespread recognition of its unspoiled
magnificence inthe film '3 Idiots'. The high-altitude wetland environment situated in a delicate cold desert location has become
susceptible to problems such as littering, unregulated camping, and development (Chatterjee, 2011).

Advantages

One significant benefit of achieving movie success is that it brings attention to remote and previously unknown sites such as
Kalpa, Majuli, Spiti, and others, making them known worldwide. The production of films also contributes to the development
of tourism infrastructure, such as the construction of roads, hotels, and airports in remote places, which ultimately benefits the
local communities. After the film 'Highway' was filmed in secluded Himachal villages, the establishment of homestays started
to thrive, offering alternative sources of income. The tourist stimulus aids in the conservation of ancient places such as Hampi
by directing income into restoration endeavors (Singh & Best, 2014).

The Bollywood industry has a large and dedicated group of fans, and featuring places in movies creates a strong association
with the brand that cannot be matched by any advertising effort (Chatterjee, 2011). Switzerland is a popular destination for
Indian vacationers due to its prominent portrayal in Yash Chopra films. Cinematic tourism generates long-lasting visibility,
distinctiveness, and income for locales.

Disadvantages

Nevertheless, the drawbacks of unregulated tourism surpass the rewards for the majority of vulnerable areas. The presence of
overcrowding, noise pollution, garbage, and graffiti in sites like Kasol and Hampi negatively impact the ecological balance
and visual appeal of these areas (The Problems of Unregulated Tourism, 2017). lll-equipped local communities encounter
challenges such as escalating prices, scarcity of resources, and social discord. Issues such as cultural assimilation, erosion of
indigenous identity, and resource exploitation are also observed in regions like Ziro Valley and Spiti.

Unregulated tourism can result in cultural degradation due to the process of commercialization, the erosion of indigenous
identity, and the emergence of social conflict in communities that are ill-equipped to handle tourists. Spiti and Ziro valleys have
challenges in maintaining a delicate equilibrium between promoting tourism and safeguarding their cultural assets and
traditional way of life. Economic inequality emerges as a small number of individuals reap the benefits of tourism profits,
while local residents see increases in prices. Films essentially bring attention to sites before adequate restrictions can be
implemented.

Conclusion -

The transmission of travel narratives has occurred throughout many societies and time periods via various means, including
verbal traditions, literary works, photography, cinema, and presently, social media. As distribution methods change, the
fundamental human desires remain constant

- to communicate experiences, insights, and adventures; preserve transitory moments; and establish connections with others
through meaningful stories. Advancements like smartphone cameras and social platforms have democratized filming and
sharing travel stories globally.

Nevertheless, there are potential risks associated with the loss of cultural subtlety and genuineness. Adopting thoughtful
behaviors is crucial for maintaining a balance between convenience and being present in the moment. These activities also
help to include diverse perspectives that go beyond the prevailing narratives. With the advancement of technology, humans
have the power to determine whether it is utilized for novelty or meaningful purposes. In order to properly broaden empathy,
innovation should be guided by vision and ethics. In the end, adept narrative craftsmanship facilitates the bridging of divides
between individuals, while the authors themselves determine the enduring influence of their work through their principles.
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The combination of smartphone capabilities, social media platforms, and digital photo editing tools has revolutionized travel
recording through mobile photography. While early travel photographs depended on bulky equipment, smartphones now
provide impromptu, informal point-and-shoot documentation of excursions that can be promptly altered and shared.
According tothe analysis, the straightforwardness of mobile phones makes them the preferred option for most ordinary tourists
who want to easily document trip experiences. However, professional photographers still prefer using high-end cameras for
better creative control. The emergence of visually-oriented social platforms such as Instagram has significantly influenced
the patterns and behaviors of photography in the context of travel, since the emphasis on sharing on these platforms
encourages the prioritization of visually appealing and carefully selected scenes. The risks emphasized encompass social
media that is disconnected from its cultural context, idealized representations, and the absence of genuine presence throughout
encounters. As computational photography, augmented reality, and Al continue to improve, it is crucial to uphold intelligent and
ethical standards in order to resist the allure of

technology-mediated experiences. However, when carefully directed, the democratization of mobile documentation
capabilities also enables a wide range of authors and storytellers to enhance travel insights. In the end, it is humans who play
the fundamental role in determining whether creative tools enhance perspectives or serve as distractions. The paper presents
a complete examination of smartphone photography's advantages, limits, and impacts on current trip storytelling.

Findings-
e Comparing how using simple phone cameras versus advanced cameras impacts people's travel experiences and
storytelling. Does better image quality change the travel stories?

e Study new technology like Al to automatically edit and improve travel photos taken on phones. How can it help people be
more creative?

e Research on how different generations use phone cameras to take and share travel photos. How do their habits differ?
e \What consumers think about real versus fake-looking travel photos online.

e Study how travel companies use mobile photos and videos to market destinations online.
CHAPTER 3

RESEARCH METHODOLOGY

The following methods will be used to collect primary information for this research study of Visual storytelling in Travel-

e Online Survey Questionnaire- Quantitative
e Travel Content Creators- Qualitative

Interview with Karan Kapoor-

Interviewer:
So, let's start with a brief introduction about yourself.

Karan:

Sure. My name is Karan, and | am a travel content creator. Originally from Prayagraj, my hometown, | currently reside in Noida.
By profession, I'm a software developer, but my passion lies in creating travel content. | have a keen interest in exploring various
destinations, particularly waterfalls, mountains, and diverse cultures.
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Interviewer:
That's fascinating. Can you tell us about the places you've visited?

Karan:

Certainly. I've had the opportunity to explore numerous locations across India. It all began with discovering my own city,
Prayagraj, followed by visits to several waterfalls in Madhya Pradesh, such as Riva. | also had the chance to explore Banaras,
the oldest living city in India, and embarked on several treks in the Himalayas, including Chopta-Tungnath, Chandrashila, and
Kedarkantha. Additionally, I've visited Manali, Jibhi, Kasol, and various other places in Maharashtra. I've even had the
opportunity to travel internationally to Abu Dhabi.

Interviewer:
Your journey so far sounds quite remarkable. Can you share how itall started and how you transitioned into becoming a travel
content creator?

Karan:

Certainly. My journey into travel content creation began during my first year of engineering when | decided to start making travel
videos. Although I had been traveling before, it wasn't until my second semester that | began documenting my experiences.
Initially, | started by posting photos and gradually transitioned into creating reels and vlogs. Over time, my interest evolved
towards providing informative content with a cinematic touch, aiming to offer viewers a comprehensive understanding of the
places | visit.

Interviewer:
It's evident that your approach to content creation has evolved over time. Can you share a specific travel story that you feel was
particularly well captured through visual storytelling?

Karan:

One memorable experience was my visit to Maharashtra during the monsoon season and my recent trip to Spiti Valley. These
journeys were filled with unforgettable moments that I've documented extensively on my YouTube channel. Additionally, I've
explored lesser-known

destinations around Prayagraj, which garnered significant attention on social media, highlighting the beauty of these hidden
gems.

Interviewer:
Visual storytelling seems to play a crucial role in conveying travel experiences. What, in your opinion, distinguishes visuals
from written or verbal narratives in this regard?

Karan:

Visuals offer a unique perspective that written or verbal narratives often lack. They provide viewers with a realistic portrayal
of a destination, allowing them to gauge its suitability and appeal. While written narratives may evoke emotions through
descriptive language, visuals offer a direct and immersive experience, enabling viewers to connect with the destination on a
deeper level.

Interviewer:
How do you decide which elements to capture in your travel visuals to best represent the essence of a place?
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Karan:

When capturing travel visuals, | conduct a thorough exploration of the destination to identify key elements that define its essence.
For instance, during a recent airshow in my hometown, I chose to focus not only on the aircraft but also on the local vendors
and spectators, capturing their interactions and emotions. By incorporating diverse elements, | strive to provide a holistic
representation of each destination.

Interviewer:
What challenges do you face in translating the feelings of a travel experience into visual content?

Karan:

One of the main challenges is ensuring authenticity while maintaining aesthetic appeal. | aim to convey genuine emotions and
experiences without embellishment or exaggeration, allowing viewers to form their own impressions. Additionally, the
fleeting nature of certain experiences poses a challenge, as capturing spontaneous moments requires quick thinking and
adaptability.

Interviewer:
Balancing authenticity and aesthetics in visual storytelling can be tricky. How do you approach this to create a compelling
narrative?

Karan:
Authenticity is paramount in my visual storytelling approach. While | strive to enhance the aesthetic appeal of my content, |
prioritize honesty and transparency. If a destination fails to

meet expectations, | don't hesitate to acknowledge it, ensuring that my audience receives accurate information. By maintaining
integrity in my storytelling, | aim to foster trust and credibility among viewers.

Interviewer:
Have you ever encountered situations where your visual storytelling didn't fully capture the essence of a travel moment? If so,
what did you learn from those experiences?

Karan:

There have been instances where I've struggled to fully capture the essence of a travel moment, particularly when faced with
unexpected challenges or limitations. However, I've learned that embracing spontaneity and living in the moment often leads
to more authentic and meaningful content. While technical proficiency is essential, it's equally important to remain present and
adaptable, allowing for genuine connections and experiences to unfold naturally.

Interviewer:
Experimentation seems to be a key aspect of your creative process. Can you share any specific storytelling styles or structures
you've explored to convey a unigue perspective on travel?

Karan:

Certainly. Over time, I've experimented with various storytelling styles, from traditional reels to longer-form vlogs. By integrating
personal narratives, informative snippets, and cinematic visuals, I aim to offer viewers a multifaceted view of each destination.
Recently, I've begun incorporating longer storytelling formats, which have received positive feedback for their immersive and
engaging nature.

Interviewer:
How has your personal approach to storytelling evolved over time?
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Karan:

My approach to storytelling has evolved significantly since | began my journey as a travel content creator. Initially focused on
capturing fleeting moments, | now prioritize authenticity and depth in my narratives. By drawing from personal experiences and
embracing spontaneity, | aim to create compelling stories that resonate with viewers on a deeper level. Additionally, |
continuously seek to innovate and experiment with new techniques to keep my content fresh and engaging.

Interviewer:
Given the prevalence of mobile phone photography, how do you perceive its influence on documenting travel experiences,
particularly in the context of India?

Karan:

Mobile phone photography has revolutionized the way we document travel experiences, particularly in India. With the
increasing quality of smartphone cameras, individuals can capture stunning images and videos with ease, without the need for
bulky equipment. This accessibility has democratized travel photography, allowing anyone to share their adventures and
perspectives effortlessly. Additionally, mobile phone photography enables candid and unobtrusive storytelling, making it
ideal for capturing authentic moments and emotions.

Interviewer:
Finally, what advantages or challenges do you think mobile phone photography brings to capturing the essence of travel
compared to traditional photography methods?

Karan:

Mobile phone photography offers numerous advantages, including portability, accessibility, and ease of use. With smartphones
equipped with advanced camera capabilities, individuals can capture high-quality images and videos on the go, without the
need for specialized equipment. Additionally, mobile phone photography allows for greater spontaneity and creativity, enabling
photographers to capture authentic moments and emotions effortlessly. However, challenges such as limited manual controls
and processing capabilities may impact the overall quality of images, particularly in challenging lighting conditions. Despite
these challenges, mobile phone photography continues to play a significant role in documenting travel experiences, offering a
unique and accessible way to share stories and perspectives with the world.

Interview with Anshul Pathak-
Hi Anshul, can you give us a brief introduction about yourself?

Hey, whoever is listening to me, | am Anshul Pathak. Basically | am a content creator on Instagram. | like to travel a lot and
capture the stories that are around me, they are very enjoyable.

So yes, I have a full-time job shooting what | love and like to shoot. As you said that you like to travel and shoot, | saw your
Instagram profile. Could you just take us through your journey of how you started traveling and why visual storytelling only?

What happened to me was that | was in my hometown Gwalior. | used to play guitar and my teacher once brought a DSLR
camera, a basic Canon DSLR. I'm talking about that time when the trend of blur Facebook DP was going on, it used to be a
flex.

I was fascinated by that and I wanted to learn this. So | went to my teacher and said that | want to learn this and | will do whatever
you want. | just wanted to learn. So slowly, after guitar classes, | started learning the camera.

Then | watched YouTube videos using my parents' phones and asked them what the basics were. Then after two months, my
guitar sessions ended and | was not able to use that camera anymore. Then I guess | had my dad's Redmi Note 5 Pro.
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It was a very old phone. So | used to take their phones in the morning and then everyone started complaining. I used to take
nature photos first. | used to edit them in very high contrast so they looked very colorful.

When my 11th grade was over, by the way | took biology in 11th, so the family thought our son will become a doctor. But as
soon as 11th grade was over, | told my dad that | enjoy photography, and | just want to do this.

So my dad, being an average middle class man, said it has no future, your life will not be stable, and more concerns. So I tried to
convince hima lot. I used to go to local photography events in our city, participate in them, and even win. So sometimes my
photos would be published in the daily newspapers. It felt really good.

So I convinced my parents that after 12th grade, just give me one year. | don't want anything after that. If | don't do anything in
one year, | will come back to myself. Then whatever you say, | will do it. | don't care.

So my dad also thought it's just for one year, there will be no problem. So | came to Delhi. | pursued a diploma at an institute.
My main focus was to get out of my city, and Delhi was a big city. | had to leave my city to do something. | didn't want people
to stop me from taking pictures. | wanted to do that day and night.

Basically, I didn't want any limitations. When | was pursuing my diploma, it was around one year. But in the first two or three
months, I had lost interest because whatever they were teaching, | had learned from YouTube during the lockdown.

At that time, | used to take street photographs. My friends wanted to do wedding photography because of the money. | had to
go into fashion because of the glamor. But | enjoyed street photography. | used to take pictures in the morning at 6am in Delhi.

My life's turning point was when | met a big influencer named Camera Wale Bhaiya. His hame is Soumesh Pandey. My parents
were celebrating their 25th anniversary, so | called him to shoot it. He said he would come. | told him to stay at my home, shoot,
and | will also shoot. | will learn from you. At that time, | used to take better photos, my frames were better.

He noticed that the better photos I took, the better my frames were. They said you don't take videos, you don't make videos. |
said | don't know what videos are, | don't know. So at that time they said, do one thing, | want to go back to Delhi. Just take a 10
day challenge where you will upload a daily video. Then they termed it as a mini vlog.

When | started the mini vlog, especially in the daily lifestyle and travel category, at that time nobody in India was doing it. So |
thought let's try it out and see what happens.

I went to Delhi and uploaded the first video. With luck, imagine a person who has 12 followers, who has been posting photos
on Instagram for 2.5 years, who has 12 followers, who used to post reels and get one tick on reels, 500-600 views, | mean |
used to give my friends a momo party.

When I uploaded the first video, it hit 25,000 views in 6-7 minutes. | thought this was magical, | don't understand anything. So
I thought I will do one thing. | finished the challenge in 2-3 days, | couldn't do it in 10 days, because of my laziness.

Then it was February 2022. It was February 3rd, I remember it well. I thought from the 4th, 1 will make 50 videos in a day. | don't
know what I will shoot, I did something daily, took it. And luckily, the 50 day challenge was the biggest trending point of my
life.

In those 50 days, | went from 12,000 followers to 25,000 followers. So that was the biggest breakthrough for my Instagram.
All the brands had come to me. And the people I used to follow those 2 years, the big creators, they all started following me.
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| felt wow, this is something. And people used to say, my friends used to say you enjoyed taking photos. So I started taking
these videos. | believe the frame of the photo is what I'm capturing.

And inreal life, we don't see photos with our eyes. A 24 frames per second video is being shot in our life. So if | take that photo
inavideo, then in that video | will shoot it at 24 frames per second. Then it will be a video.

| felt what I'm able to see, | cannot show people in one second, one frame, at least a 2-3 second shot will be taken. That if a
couple is sitting on a banana tree drinking tea, that photo will not have as much gravitas as in a video. It will be a 5 second
shot.

That's why | started taking videos. Because | want what | can see, what my creative eyes can see, | want to show my viewers
and followers today. That's how my journey of life is going forward.

Many people are taking my interview. That's it. It's going well.

I'll get bored of the beaches, I'll get bored of the places everywhere, but the city in Banaras, the city that you sit on the ghats, one
side there’s an Aarti going on and on the other side in the manikaranan ghar there’s someone’s antim sanskar.

The most beautiful mountain I've seen so far is Meghalaya. I've seen the mountains of Spiti, but the mountains that are called
Switzerland, which they say that Switzerland is called called Kashmir, I haven't gone to Kashmir, but in Meghalaya if delt that
it's really unreal.

I really like to shoot festivals, so | go to the festival every year to shoot the holy on the festival of Mathura Vrindavan, and in
Diwali, I went to the festival of Devdepawali in Banaras. And this year | thought in festivals that I'm forgetting the name of the
festival, I'm from South, a festival where there was a movie, which was a movie, where they dress up in their own south cloths
which is called Theyyam | want to go there, which is a festival, I’ve been to Rajasthan.

I went to Sri Lanka in the name of foreign trips. For now that’s That's all. The rest of the small cities are all around. So you've
been to so many places in India and in Sri Lanka. Do you, a travel story that you thought was very memorable and you've
captured it which is like the best visual story you can tell.

That is Mathura Ki Holi. It's been two years since I've been shooting Holi. The pause means that everything Every moment is
so fast, something new is happening in every second. There are some things happening on the right people are playing Holi
on the left people are fighting, one person is getting someone to play one person pushes someone off the roof, so there is
nothing new happening.

So there is something new happening. Oh wow! So there is something about Holi, even in mathura, in Barsana, there is
Lattmar Holi. And Nandgaon ki Jyothi ek aur Holi i am forgetting the name . So that is my best, my trips.

And if I am talking about my favourite city it’s Banaras, then whenever | upload a video of making it, that is my best. | have no
such thing as, this is my favourite video, it changes every two months. No absolutely, it will change.

So you upload videos about your travel and everything. So just videos. You know, you started off with the photography, then
you came to videos, because as you said, Kamre wale bhaiya, Sumeesh Pandey saw something in your frames and he told you
that, you know, take up this challenge and don't be lazy guy and everything.

So, you know, why videos only and why not maybe like a written content or photographs or something. My family and and my
brother Somesh bhaiya knew that | can’t write that well. So, I can't think of blogs far and wide, even if | become a better doctor
than them, | would be happy. But | was told to write blogs from today. If | am a photographer of a book, | can write about it
very well this is the story behind it but it was nothing like that, nothing like that happened.
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But as | said, videos, in our industry, first you take photos, then you come to videos. So, videos were the next step, which was
necessary for me and | was scared that | won’t be able to make them So, | needed a push, that | should just say, making videos,
so | got that push And the example | gave you, the second one on 24 frames is still there. No, absolutely.

So, you know, when you travel and when you capture moments, when you travel, so, one thing is that, if | capture this, there is
this backstory going in your mind that, if 1 do this, it will make the audience like it.

Or, there are moments particularly which you want to capture. Like for example, like you are saying, Banaras. Because in
Banaras, there is a aarti in agrand way. So, it happens that if | go to Banaras, | will capture arti for sure.

So, are there few moments or visuals which you were like, if | am going to this place, I will capture this particular moment. Yes,
obviously. Obviously, whenever | am at the stage right now, that if | go to a new place, then I go through its locations, its recce,
on google, i do for sure.

So, if Igotoanew place, | would obviously do the recce. | would also look at the contents of the other creators, if they have ever
been to that location.

Because if you do a spontaneous trip, you will be very impromptu, you will go anywhere, you will do anything. So, if I look at
the content wise, | would not be able to make a good video. Because your visuals should be very strong.

If you want to say that it is just a 30 second video, but a viewer needs to be very hard to stop your audience for 30 seconds to
stop your video. And every frame of yours should be so strong that the viewer stops for 30 seconds.

And sometimes it is to understand the video twice. So, you have to prepare for that first. Because you will be very impromptu,
you will have a good sunrise. If the sun is at a good location, you will go to B, then what would that mean?

The main city of the city, if | go to Jaisalmer, | do not capture the fort, | just think that | have to travel to desert. So, if | upload a
video of the city, that | am making a compilation video of the city of Jaisalmer 24/48 hours in Jaisalmer, | will not show the
main locations of the city.

So, | am also saying that | am deceiving my audience. | have been able to do so much and | am able to do so much. I enjoy
showing my videos, you can cover so many places in 24 hours. And even in less money and even after so many resources.

So, | enjoy showing that. So, you want to pick? Yes, tell me, tell me. So, you know when you create visual content and when you
are actually there on that particular location and what comes out in visual content can be different.

because it's sometimes challenging to translate what you're looking at. As you said that our life is also a 24 frame per second.
So when you feel it in that place and it becomes difficult to translate it in visual content this same feeling that | was getting in
that video that | was getting while standing there So, you know, can you walk us through that whole challenging part and
everything?

Yes, obviously, it's like there are many moments | mean, until | can see my eyes until | can set my camera or phone | have been
going through those moments | would like to say a famous quote The moments you never captured that never happened You
say, | know there was a short film that would be fun if I had taken it If you didn't take it, then the moment wouldn't have happened
So obviously it is challenging.

If you shoot something that is spontaneous, like be it, aarti , be it a festival or whatever, there are different things happening in
every second. Thenthere is creativity of a creator. You have to shoot something on the right side, something on the left side.

It is your creative process. And you can't tell how many videos you watch, how many creators you watch. You can't tell how
many videos you watch. When you are in that moment, you will understand that if I take this, and it is of micro seconds, not that
you are thinking that it is going well, then you can take this or that.
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In many seconds, you have to do your mind. If | take this, then the videos | have made from an hour or so, they will look good
in those shots. They will sit better in those shots. So it is challenging to say that it is a bit too much.

But if you are used to it, like one year ago, | was scared to shoot holi or two years ago. | didn't understand what to do. But | had
already done it for the first time on the Holi, so | didn't enjoy it much.

I couldn't shoot that much. When | went to the last year, | knew that things are like this. This day will be better. This time it will be
better. When everyone is in the temple, | have to, the street down there, so it gradually increases your experience.

So you have to learn from that. So... Maybe | am the only one who is... Yes, yes. Okay. So as you said that, challenges are
obviously there. And a lot of things are that when you are shooting, you can't capture the essence of that place.

So, you know, as you said that with experience, it comes to how to capture it, how to put it, what to put it. So can you just, you
know, what you learnt in this whole process of shooting? your 2 years or a year content is shooting so like some lessons you
learnt the lessons I learnt will be that if | talk in 2 segments one is your own which you are creating art and the other is that
you should be selling art so social media too so start now the majority of my friends who are fellow creators they are just
running for that I am not getting views and anything so they stop their creativity because of that views I like to make but I don't
have any views so what should | do?

I am not making this art I am making the trend and | am creating it. | will have 2 -4 views and 2 -4 followers so | feel very bad
because you are feeling that when do people do this? after 2 -3 videos they have just put 20 videos whenever people say that
I am not getting views and my content is not going well so | just tell them to make a niche that you like don't think that if | am
doing mini vlogs and if 1 am doing mini vlogs then you should do that because that is your own destiny and I don't know if
my next video will be viral or not so how should | tell you?

Do what you like and you are still enjoying the photos even though the world is shifting to videos so you should click the photo
I am telling you to take a 30 days photo challenge so cost and | will give you a point | am telling my friends in the videos that
at least give 30 days challenge because in 30 days you will realize that you are making videos for 30 days so are you enjoying
yourself or not because you will be doing the first 5 days you’ll be like trend trend trend and then next 5 days you be saying that
I am not getting views and next 5 days you will be saying that no, leave the trend the next 5 days you’ll be leaving the trend even
if the audio is not tending you’ll still take it because you’re like ing the audio So slowly you will come to this point that | have
to make this kind of video I will make a slow video I will upload a minute video on Instagram because | am enjoying it.

so you know in our generation authenticity is something which we look forward to And aesthetic also is something which
we look forward to And to balance both it's difficult So you know and | have seen your videos There is this authenticity which
I will not see in any other video creator Or content creators in any other videos of content creators and you know so you know
how do you balance both and still have that story going on in your videos | don't know this answer at all because people say
that your videos look very aesthetic look i just shoot on the phone you just tap and lower the exposure make everything dark
now people have given that dark video an aesthetic name | mean how should I explain I am trying to do it myself if you ever
write or do whatever you want just tap and lower the exposure in your videos and shoot again and the majority of the people
who | have seen in the videos if they take any shots they do a lot of movements and if they are moving the subject then they
will also move so | feel that when my subjects are moving if they are moving then I get stable | keep my frame still and | let the
subject move in that frame so | can say that this was a different thing in my starting at that time I used to focus on this to keep
my frame as stable as possible and | won't say authenticity because everyone copies in the beginning so I copied in a very
bad way I used to put the work I liked in the beginning by copying their own style because people say that | have started but |
don't know how to put my own authentic touch in the beginning you copy 10 people, 20 people, 50 people | am telling you the
truth you copy 10 people and then you will understand your own style if you take 1% of 10 people's quality then you will merge
them and then you will be a different person you will be a different style so this is the thing that authenticity doesn‘t come from
the beginning it will come from experience and when you copy it, | am telling you So you know you obviously put videos and
a lot of content on social media and that is what visual storytelling telling is so what kind of response pact you aim to achieve
from your audience is there something particular that I’'m posting a video people should understand what I’'m saying and the
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story is conveying or | get these many views or comments |?

That is also one thing that views and this matter are done in the future because if | am shooting a video for 2 -3 days and it is
just for 20 -25 seconds then | also want that Indian and artists and | want my art to be appreciated.

So I am always hungry for that thing that if we reach people, where is their negative feedback? If we reach people, | want to see
that the audience is very unbiased except the two or four of you who follow you.

They will feel bad, they will comment bad and if they like it, they will comment very good. So I just want that whenever | make
a video and if I am working hard in it properly then reach people and their feedback and | mean their feedback helps in my
growth so that I can keep those feedbacks in mind and apply them on my next video.

They said that they did not like this in this shot. So why not try it in the next video? You learn it while doing this. So as you said
in the last answer that your technique is to keep the shot stable and let the subject do whatever they want to.

This is like one of the techniques or a shot which you take to convey the story. So is there any other technique or maybe like
your style which you do to capture the essence of the place and convey the story?

I do not have any style like I also take some moving shots when | like it. If | take a moving shot, if an aunty is walking with a
matka, | will use it in a moving shot.

So that she feels like she is in his own field. | will not say that | have a particular style. | focus on my frames and | watch my
videos like a photo. Whenever | post a screenshot of every video, | will focus on the best of my videos.

So this is what | do. You are obviously trying to convey a story about that place and visuals are as important as that. But
sometimes what happens is that visuals overpower or stories overpower as you get to know from the comments of the videos
or anything.

So is there any travel story or real story which you made that you know the story was as overpowering as the visuals and
visuals were on the balance of both was going on? Is there any real or something which you can remember of?

I think every festival is real. | think if someone is following the Unshare Badakh, they will think that it is fun to shoot in a
festival. And I asked my questions about the festival videos. Whether it is Diwali, Holi or any festival, | think that everyone gets
the balance of everything.

| think that whatever | want to convey is also being conveyed. So as much as | am getting the action over there, | try to show
my videos in my frames. | think that's the best of my videos.
Okay.

No, continue. So, you know, obviously everybody has their own style. And no matter how much you say that | don't have any
style or not, but it automatically comes from inside that if | take this, it will look like this.

But still, have you like, you know, as you said that you started with a lot of people, you know, what people used to make, you
used to make it, but obviously your content is there. Then is there anything which you experimented with the different storytelling
styles or different styles of how to make that video or that visual content should look like?

So, if you can just like, you know, tell us like a bit of storytelling styles you experimented with or something, obviously, you
know, the next is the follow up question.
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Oh, I'm sorry. No, I'm sorry. At first | used to do this, | used to get very less views in my own videos Even if | had come, |
would wear a mask and sell it and if | could not recognize it, | would do this But gradually when 1 got a little more people, |
learned more One thing I saw was that when you add yourself in your videos Whether it is a video from your daily life or any
other video When you add yourself or if you give your voice in your videos Then it is very good to sit with an audience, it is
very good to sit with me I have done this with all the creators So whenever they come in the video, they say something or give
their voice over So their views, their reach, their comments, they always increase But with the audience, you get a different
connection So in my 2 years | have learned that you should try to take all your frames well All of them are good, all of them are
cinematic, all of them are good Till when will you keep shooting your videos?

You should learn to do it yourself at one time You should put the camera on a tripod, you can do it anywhere, do it light white
Do whatever you want, put your frames on yourself And if you don't even have a bowl, then show yourself in a cinematic way
What is the big deal in this?

Tell your friends to hold the camera for a while, | will take it slow So do this in the beginning wherever they are traveling and
everything. Even if it's a place where everyone is going to celebrate Shimla, but everyone has to add a unique perspective to it.

So, what do you think is your unique perspective in your videos? What makes you unique sort of thing? Or your videos? |
shoot anything that can be left out. | shoot with that style. | don't want to follow it too much.

I want to take all these reasons. You can see everything that can be left out. Not that | am showing you a shot of an auntie. | am
taking her in slow motion. | am walking around on the left and right.

I will walk with her. I will make a sound that will make her walk. It will have an impact on my audience. | have always been
trying to show my audience as much as | can. So, as you said that your personal approach to storytelling is as raw as possible.

So, obviously you evolved with time. So, was this being raw from the starting or it has evolved over the time? Keeping it as
much as it was raw was always there with me. | used to watch documentaries in the beginning.

| used to watch documentaries on TV. It was always raw. It was not cinematic at all. It was like someone was running in slow
motion. It was not like that. So, | was always like, it was fine. The raw that is there, the emotion of that subject will be pure.

Below is the corrected transcription of the interview:

"So, it was always with me. | used to try different creative things. When | started, | remember that | used to follow a trend to
clone yourself in one video. Now | am appearing twice in one frame, in a group. So that was a big trend. So it all works; | have
alsodone it. And I was like, 'this clone has done it.' The beat is going very slow, the lights are blinking in slow motion, the street
lights are blinking. So that's what everyone does. But if you like the trend, then take it as a trend. If you want to see the videos,
then take one video and bring the views. Don't always follow that trend. | have seen this personally. When I finished the mini-
vlogs, it was 50 days. | was uploading any video. People would say, ‘what have | made?' And then one time | had this one, last
year, that | started getting the most popular. So whatever | made, people think that | am making

mini-vlogs. That I have been in a city for two days. | didn't use any of the mini-vlogs. People were saying that | am making mini-
vlogs. So | changed my content. | used to shoot on my phone.

Then | came to the camera. | tried to make it cinematic. Because at the beginning, |1 was so proud that if | wanted to shoot
cinematically, | would have to use a high-end camera. | gradually understood that the camera wasn't that special. Then | came
back to the phone. | felt that | should use the camera. So the process keeps on going. You learn a lot from the process. So
that's it. So, as you know, you talked about trends and cameras and switching from phone to camera, then from camera to
phone. So talking about that, there are a lot of people, you know, who are switching from camera to phone and vice versa. So
what do you think, like your opinion on it, do you think a camera is better or do you think a phone is better? Like, what is going
on?"
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"See, that thing is very much dependent on the person. If you are someone who likes to make music videos or movies, then
obviously you need a camera. They have different circumstances;

they perform better in low light. The camera has a very good sensor. But if | talk about myself, what | want to shoot is daily life
and travel. | saw in the beginning that there was a camera and a phone. At that time, there was a high-end mirrorless camera
and the phone wasn't even 13 minutes. So when | saw that if any shot is coming, | will take out my camera, set it, until all the
ISO settings are done, by the time that shot is ready, what does it mean? And until | take out my camera, my phone would have
taken that shot. So | thought if you want to shoot anything, if | talk about my field, like a vlog, documentary, if you are going
anywhere, if you are going to the mountains, if you want to shoot a small documentary or your life, then the phone is the best
because in the end, people don't care about the quality of the video. The better the story is, the better your story will be, people
will be better engaged. | could buy a camera for 10 lakhs and shoot, but if I don't speak well, if I don't convey my story well, if
my frame is not good, then no one will stop. So this is what I've seen; a lot of people are understanding this. The amount of
their content, be it on YouTube or on Insta, they all shoot using their phones. I guess iPhone 14 or 14 Pro is something like
this. So they told me that if you want to shoot anything, then your story should be so engaging that people won't notice the
quality of the phone. No one will care about the quality of the phone. If your story is good, people will stop. | repeat one thing:
I have seen a change in the use of mobile phones and cameras. | have noticed that people are also understanding that even if
they have a good phone, they won't be able to shoot well if they don't understand the basics. They will not shoot well; they will
not care about the quality of the phone. They are not understanding that their gear matters, their Indian and their own flair matter,
their frame matters, and their story matters. | am feeling good about it. | have seen people shooting with normal phones, and
they are famous; they have 100 to 200 thousand followers. This is a change; they won't say it's a trend. People are
understanding that if you are not using a camera, then don't let your creativity diminish. Whatever gear you are shooting with,
you can shoot. What are a few things that make a story memorable and compelling?"

"Do you want time to think? I think a good story should be made whether you get views or not. First of all, you should be able
to make it. You should be able to edit the video you have done. | like it because as an artist, we always remember that we are
artists. We make it for ourselves and then for people. If you don't like your art, then you won't expect it from people. If you don't
expect it, then you won't get satisfaction even if you get 1 million views. If you are satisfied with your videos and 10 views, then
you will be satisfied. | have experienced it many times recently. When | uploaded the Udha video, | was very satisfied with it. |
thought that it would get 1 million or 2 million views, but it got only 60 to 70 thousand views. But | didn't mind. Some projects,
some of them are like we don't do it for the views, we do it for ourselves. Don't let your hunger end. No, I will just run away
from the stand. I just need the views and followers. | know it matters. This is the long run. If you want to make art, you should
also sell it. When will you get 2 paisa? And what was the question? What makes the story compelling and memorable? It was
compelling because you should make it yourself and then expect it from others. | am tired; | need a break."

Interview with Lavish Chandra-

Q. Brief introduction about yourself.

Namaste! I'm thrilled to share a glimpse of my journey with you. I'm Lavish Chandra, a passionate travel influencer based in
India, who's dedicated to exploring the diverse landscapes, cultures, and cuisines of this incredible country. Through my visual
storytelling on social media platforms, I aim to inspire others to embark on their own adventures and discover the beauty that
lies within India's every nook and cranny.

Q. What places have you been to?
Over the years, I've been fortunate enough to explore a myriad of destinations across India, ranging from the snow-capped

peaks of the Himalayas in Himachal Pradesh to the sun-kissed beaches of Goa, from the bustling streets of Delhi to the tranquil
backwaters of Kerala . Every corner of this country holds its own unique charm and has left an indelible mark on my soul.
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Q. Your journey from the start to now.

My journey as atravel influencer began with a deep-rooted love for exploration and storytelling. Itall started with a humble desire
to share my travel experiences with friends and family, which gradually evolved into a full-fledged passion project. Along the
way, I've encountered countless breathtaking sights, forged meaningful connections with fellow travelers, and honed my skills
in visual storytelling. Today, | feel incredibly grateful to be able to pursue my passion and inspire others to embark on their
own adventures.

1. What inspired you to use visual storytelling as a medium to convey your travel experiences?

Visual storytelling, for me, is the most powerful way to encapsulate the magic of travel. It allows me to transport my audience to
the heart of each destination, immersing them in its beauty, culture, and spirit. Whether it's through captivating photographs or
evocative videos, visual storytelling has the unparalleled ability to evoke emotions and ignite wanderlust in ways that words
alone cannot.

2. Can you share a specific travel story that you feel was particularly well-captured through visual storytelling? What made it
memorable?

One of the most memorable travel stories I've shared through visual storytelling was my journey to the mystical village of Spiti
in the Himalayas. Through a series of stunning photographs and videos, | was able to convey the rugged beauty of the
landscape, the warmth of the local people, and the sense of serenity that permeates the air. It was a deeply transformative
experience for me, and | believe that the visuals captured every essence of Spiti's otherworldly charm.

3. Inyour opinion, what role do visuals play in conveying the emotions and atmosphere of a travel experience compared to
written or verbal narratives?

Visuals have a unique ability to evoke emotions and transport viewers to different worlds instantaneously. While written or
verbal narratives can certainly paint a vivid picture, visuals have a way of immersing the audience in the sights, sounds, and
sensations of a place, creating a more visceral and immediate connection.

4. How do you choose the elements or moments to capture in your travel visuals to best represent the essence of a place?

When capturing travel visuals, | strive to showcase the moments that resonate most deeply with me and encapsulate the
essence of a place. Whether it's a breathtaking landscape, a candid interaction with locals, or a cultural tradition unfolding before
my eyes, | look for scenes that evoke a sense of wonder and authenticity.

5. What challenges do you face in translating the feeling of a travel experience into visual content?

One of the biggest challenges | face is capturing the intangible essence of a travel experience—the emotions, the energy, the
fleeting moments that make each journey unique. It can be difficult to convey these nuances through visuals alone, but | believe
that with careful composition, timing, and storytelling, it's possible to capture the essence of a travel experience in a meaningful
way.

6. How do you balance authenticity and aesthetics in your travel visuals to create a compelling story?

Balancing authenticity and aesthetics is crucial in creating compelling travel visuals. While | strive to capture the raw beauty
and authenticity of each destination, I also pay attention to composition, lighting, and editing to ensure that my visuals are
visually striking and engaging. Ultimately, | believe that authenticity is the cornerstone of compelling storytelling, and aesthetics
should enhance rather than detract from the narrative.
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7. Have you ever had an experience where your visual storytelling didn’t fully capture the essence of a travel moment? What
did you learn from that experience?

There have been occasions where | felt that my visual storytelling didn't fully capture the essence of a travel moment, despite
my best efforts. In such instances, I've learned the importance of being present in the moment, allowing myself to truly immerse
in the experience rather than being solely focused on capturing it. I've also realized that not every moment needs to be
documented visually, and sometimes, the most profound experiences are those that are felt rather than seen.

8. How do you engage your audience through your visual storytelling? What kind of response or impact do you aim to
achieve?

I engage my audience through my visual storytelling by inviting them to embark on a journey with me—to experience the
beauty, culture, and adventure of each destination through my eyes. | aim to evoke emotions, spark curiosity, and inspire
wanderlust, ultimately fostering a sense of connection and shared experience with my audience.

9. Can you share a specific technique or storytelling device you frequently use to convey the essence of a place in your visuals?

One storytelling device | frequently use is juxtaposition—capturing contrasting elements within a single frame to convey the
complexity and diversity of a place. Whether it's juxtaposing modernity with tradition, nature with urbanization, or solitude with
camaraderie, | find that this technique allows me to create visually compelling narratives that resonate with viewers on a deeper
level.

10. Canyou recall a specific travel story where the story was as crucial as the visuals in capturing the essence of the experience?
What made it stand out?

One travel story that comes to mind is my journey to the remote village of Ziro in Arunachal Pradesh. While the visuals
certainly captured the breathtaking beauty of the landscape, it was the story behind the journey—the sense of adventure, the
encounters with locals, the challenges overcome—that truly brought the experience to life. The combination of compelling
storytelling and stunning visuals made it a standout moment in my travels.

11. Have you ever consciously experimented with different storytelling styles or structures in your visuals to convey a unique
perspective on travel?

Absolutely! | believe that experimentation is key to growth as a storyteller. Whether it's playing with different editing techniques,
exploring unconventional perspectives, or experimenting with narrative structures, I'm always eager to push the boundaries of
visual storytelling and offer my audience fresh and unexpected insights into the world of travel.

12. Can you describe your personal approach to storytelling and how it has evolved over time?

My personal approach to storytelling centers around authenticity, empathy, and curiosity. | strive to connect with my audience
on ahuman level, to convey the raw emotions and experiences that define each journey, and to approach every destination with
an open mind and heart. Over time, I've learned to trust my instincts, to embrace vulnerability, and to continually challenge
myself to evolve as a storyteller.

13. In your opinion, what makes a compelling and memorable story, regardless of the subject matter?

At its core, a compelling and memorable story is one that resonates with the audience on an emotional level. it's a tale of
adventure, discovery, love, or loss, what truly captivates and leaves a lasting impression is the ability to evoke genuine emotions
and forge a connection with the audience. Regardless of the subject matter, a compelling story is one that transports the viewer
to another world, ignites their imagination, and leaves them with a sense of wonder and awe.
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14. Are there specific characteristics or trends in Indian mobile phone travel photography that you find noteworthy or unique?

Indian mobile phone travel photography boasts a unique blend of vibrancy, diversity, and authenticity. From the bustling streets
of Mumbai to the serene landscapes of Kashmir, Indian mobile phone photographers have a knack for capturing the
kaleidoscope of colors, cultures, and contrasts that define this vast and varied nation. Moreover, the accessibility and
convenience of mobile phone photography have democratized the art form, allowing aspiring photographers fromall walks of
life to document their travels and share their stories with the world.

15. How do you perceive the influence of mobile phone photography on the documentation of travel experiences, especially in
the context of India?

Mobile phone photography has revolutionized the way we document and share our travel experiences, particularly in the
context of India. With the rise of social media platforms and smartphone technology, capturing and sharing stunning travel
visuals has never been easier or more accessible. Mobile phones have become powerful tools for storytelling, enabling travelers
to instantly capture and share their adventures with a global audience. Moreover, mobile phone photography has democratized
the art form, empowering individuals from all backgrounds to become storytellers and documentarians of their own journeys.

16. What advantages or challenges do you think mobile phone photography brings to capturing the essence of travel compared
to traditional photography methods?

Mobile phone photography offers a myriad of advantages when it comes to capturing the essence of travel. Its portability,
convenience, and ease of use allow travelers to seize spontaneous moments and document their experiences in real-time.
Additionally, the quality of mobile phone cameras has improved exponentially in recent years, enabling users to capture
stunning high-resolution images and videos with remarkable clarity and detail. However, mobile phone photography also
presents its own set of challenges, such as limitations in low-light conditions, dynamic range, and manual controls. Nonetheless,
with the right skills, creativity, and storytelling prowess, mobile phone photographers can overcome these challenges and
create compelling visual narratives that resonate with audiences far and wide.

Interview with Saniya-

Interviewer: "Hi saniya, we're here for the interview and for my project. Could you please give us a brief introduction about
yourself?"

saniya: "Hi, I'm saniya. I'm 21 years old, and I'm in my final year at Pearl Academy. I've also completed my NCC till C
certificate, and | aspire to join the army."”

Interviewer: "That's impressive. | noticed on your Instagram profile that you love to travel. Could you tell us about the places
you've been to?"

saniya: "Sure. In India, I've traveled extensively from the southernmost point, Lakshadweep, to the northern borders in Kashmir
and Ladakh."

Interviewer: "That's impressive. | also saw your photography and videos capturing your travels. Can you walk us through how
you started and how it's evolved?"

saniya: "Of course. When | was in 9th grade, | expressed a desire to start solo trips, which surprised my parents. However, my
grandmother connected me with a cousin who ran a travel company. This led to my first solo trip to Chandrasala, where | did
my first trek. Capturing moments became essential for me, especially scenes from the mountains and beaches, given my
upbringing in an army family, moving across various places."
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Interviewer: "Fascinating. Considering your preference for visual storytelling, what inspired you to focus on that instead of other
mediums like writing?"

saniya: "While blogs are popular, | believe visuals offer a more realistic experience. Words often fall short in portraying the
beauty you witness in real life. Visuals provide a direct representation, eliminating the need for interpretation.”

Interviewer: "That makes sense. Could you share a specific travel story that you felt was exceptionally well-captured by you,
and why was it memorable?"

saniya: "Sure. One of my most memorable experiences was in Ladakh during extreme winters. | captured a scene near the Shae
Palace, where a pond and flags stood against the backdrop of barren mountains. | revisited the same spot over different
seasons, capturing the changing landscapes. Ladakh holds a special place in my heart, and this story captured its essence
beautifully.”

Interviewer: "Absolutely stunning. Now, in your opinion, what role do visuals play in conveying emotions and the travel
experience compared to written narratives?"

saniya: "Visuals capture details that words often cannot convey. The vibrant colors, changing landscapes, and local cultures are
better represented visually. While words have their place in creativity, visuals offer a direct and immersive experience."

Interviewer: "Indeed. When you decide to capture a moment, what criteria do you consider essential to ensure you're capturing
it effectively?"

saniya: "I'm particularly drawn to capturing local cultures and unique elements of a place. Whether it's the landscape,
architecture, or people’s attire, I aim to highlight what makes each place distinctive."”

Interviewer: "Interesting. Have you encountered challenges in translating travel experiences into visuals, and what have you
learned from those experiences?"

saniya: "Many times, capturing the true essence of a moment can be challenging, especially in extreme conditions like off-
roading in Ladakh. Despite my efforts, some experiences just couldn't be fully conveyed through visuals alone. However, |
learned the importance of better framing and choosing the right equipment.”

Interviewer: "Given your significant following on Instagram, how do you engage with your audience, and what impact do you
hope to achieve through your posts?"

saniya: "My travel account serves as a personal diary, capturing moments for my own reflection. However, | also aim to inspire
and inform my followers about lesser-known destinations and unique experiences. By sharing my travels authentically, I hope

to encourage others to explore and appreciate the beauty of the world."

Interviewer: "That's commendable. Can you share a specific storytelling technique or device you frequently use to convey the
essence of your travels?"

saniya: "l primarily use Instagram for storytelling, experimenting with reels to provide a dynamic visual experience. Balancing
captivating visuals with personal anecdotes helps create a compelling narrative.”

Interviewer: "Lastly, what makes a compelling and memorable story for you, regardless of the subject matter?"

saniya: "A memorable story resonates with the audience on a personal level, evoking emotions and connections. When people
can relate to the experience shared, it becomes a collective memory, leaving a lasting impact."”
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Interviewer: "Thank you, saniya, for sharing your insights. It's been a pleasure.” saniya: "Thank you."

Interview with Azhakappan-
Let’s start with the introduction- your name and what you do general information.

I’'m Azhakappan from Karela and basically | am a personal trainer- my side profession like little bit my passion is personal
training and | love to travel and take pictures — scenic places, mountains, rivers like all all not specific about something.

Since when are you travelling and at what time did you feel like okay I love travelling so if you could just tell us something about
that.

Yeah | bought a motorcycle in 2016 and | used to go to nearby places like from my home | go 50/100 Kms form some things
and that gave me that | need to travel more so | became to like motorcycling also and to travel as well so | go beyond far far
far far places

Does travel give you the feeling of freedom- some feeling if you could just elaborate a bit about it?

Yeah, sometimes | feel depressed or stressed or something like that so | take 2 or 3 days off and | just take my bike and I travel
and it just gives you a wave of freedom yeah it just gaves me a wave of freedom.

You started travelling when you bought the bike in 2016 and then how did you start- like wht was in your mind that you thought
let me just start capturing whatever 1 am looking at and whatever | am seeing as a beautiful places and you know put it on
Instagram what was that feeling what were you thinking?

First I thought like taking the pictures of my motorcycle like | bought a new motorcycle like | used to travel so | placed the
motorcycle in some scenic places and took a picture then after months months taking the motorcycle and placing it in front of
different places and taking pictures of that then | thought of looking around the places not just the motor cylcle.

So you know | said that I’m working on this project so why only visual storytelling like why only the storytelling you do on
Instagram why only you do it visually like you travel places and some people tend to write about where there are travelling and
some people try to capture visual so why did you choose that visual storytelling as a medium to convey your travel
experiences?

Like it’s | am somewhat an introverted person so | can’t take a camera and speak to that | am here I am at this place | am not
doing this I am not doing that so | took visuals of that place and make a story and put it on the Instagram or any social media.
So basically you’re an introvert and you did not wanted to interact with the other human being yes I absolutely got your point

So Can you just like tell me what all places you have been to?

I have been to South of India Okay and in North side I’ve been to Ladhakh Oh that’s beautiful Manali Okay Then Uttrakhand
oh Okay Varanasi Oh that’s beautiful and Delhi oh- you’ve been to delhi? Yeah I’ve been to Delhi how did you like it? Yeah
the food is good The food is good

So you’ve been to so many places so do you have any particular story or travel story which you can share with us?

Story like something exciting happened with you or something that was off the line you didn’t think that this will happen to me
or something on those lines. Okay | went to Ladakh and went to Pangong lake you know Pangong Lake Yeah yeah | absolutely
know okay and they were 20 of them with me right by me at night we were also staying at the tent Okay and they all slept after
12 or something okay and I usually capture photos of the stars yeah yeah yeah and natural photography so | went out captured
a photo I didn’t get the milky way okay So what waited and waited and waited and changed the frame of the camera and
everything and lastly | got the Milky way Galaxy | got that and suddenly | realized that the photo is nothing so | just kept the
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camera away and looked at the sky and in my bare eyes | saw that Milky way Oh my god that’s and no one was near me no
one was there and | was just standing alone looking at the sky and there was the milky way. That’s a surreal experience yeah.
So that’s a very surreal experience because I’ ve been to pangong lake nand you can see that photo on my profile on the second
photo that | pinned on the top. Just give me a seconf I’11 check it ohh I got it that one in the red jacket right yeah yeah that’s not
me that’s some guy yeah yeah but that’s beautiful, I have been to Pangong lake so | can understand what youre trying to convey.

As | said that you’ve been to a lot of places and you shared your travel stories on Instagram so which one do you think it’s a
self critical question okay? So which one do you think that is your best captured place till now

Till now its Ladakh- it’s Ladakh that you’ve captured it so beautifully . Yes oh that’s perfect and like why Ladhakh like why do
you think that Ladakh like why do you think that the way you are telling the story on Instagram through your visulas so why is
Ladakh you know on the top of the list what was so different about that whole photos and videos.

The place is different like we think that we are from India but when we go there we are not like they are serene landscapes and |
was there for two three weeks two weeks oh | got rain | got snow I got clear sky oh so you experienced the whole weather
forecast and | got dessert land and green landscapes everything I got there in the two weeks oh my god that’s beautiful. So
basically in the two weeks you experienced the whole years of Ladakh.

Tell me in your opinion when we see some visuals of some places there’s this emotional atmosphere or atmosphere of atravel
experience gets created like for example that if you’ve been somewhere and somebody else posts about that place as a visual
story or something some emotions of your travel experiences or just experiencing their travel experiences some emotions
evoke in you so what do you think that visual plays you know the role of visuals in all these visual storytelling plays compared
to what we write or what is in a verbal narrative what do you think that visual storytelling conveys the emotions of travel
experiences compared to written or verbal narrative

we can only imagine the place and if we show them the picture they can know that they can’t feel that but they know this is what
it looks like this is what that looks like. Yeah they can be transported to that place by looking at it yeah okay got it got it.

So you know we go somewhere and there are moments which we capture while traveling and everything to show the essence
of that place like when you said that when you went to Ladakh and when you saw the stars and everything and when you saw
the landscapes to capture the essence of that place you posted some photos on Instagram or some reels regarding that how
do you decide that what elements what moments should you capture so it conveys the essence of that place to your users.

Mainly | shoot landscapes Yeah why landscapes not too dark or not to bright in between that somewhere so that | can convey
my story to them Yeah is that correct there is nothing correct or nothing wrong you can say everything you want to that’s
absolutely correct

You know when you go somewhere and you see something as you said that example of when you saw it with the naked eye
the milky way and when there was a photograph there was a huge difference the vibe of the whole feeling that whole feeling is
very different when you look in a photograph and when you are actually there.

Like 2D and 3D Yeah absolutely so you know sometimes its difficult to translate what you see in photograph or in a reel or in
whatever you are posting you know there are some challenges which we face can you just elaborate on 1 or 2 challenges
which you faced while putting up a post on Instagram but you edit some things but what you see when you’re there you do not
feel like that you know it’s not coming out or the vibe is not the same as while | was there so please can you elaborate a few
challenges that you faced.

Like I have put a picture on Instagram no one like they were saying No I’am asking for example you went to Varansi so you
posted some video of Varanasi but there are times when you are there it’s different atmosphere a different vibe but when you
see the video which you captured you can not get the same vibe and atmosphere from the video right so there are times where
we are not able to translate what we experience In the video Yeah so that challenges what | am talking about so how do you
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overcome with it and what are the challenges

Okay in manikarnika ghat you know manikarnika ghat yeah yeah so | went there and there were dead bodies burning like if we
went there the smell of the dead bodies like you have to feel it and if | take a photograph and post it on Instagram other people
find the photo and they will tell it’s just a body burning what do you expect to listen. That’s why they don’t feel the photo. Yeah
they don’t feel the atmosphere at that time yeah they just go ahead it’s body burning. Basically people might just write something
awfulinyour comments just because they could not feel the same way that you felt when you were there yeah yeah sometimes.

Okay got your point, you know in the times when we are in to technology and there's so much technology that’s coming in
and people have started manipulating photos and videos so how do you balance authenticity keeping authenticity to your travel
stories and still keeping aesthetics in it because sometimes what happens is that you keep the travel stories but aesthetic wise it
gets loosened up and sometimes there’s some story and authenticity to it so i've seen your profile and there's a balance of both
so if you could just explain that how do you do that magic.

Not that magic | just create stories that connect to the place or something like that so | just connect it. If | put some random
first two three reels or something I have just added some random music and put it on Instagram that makes no sense and there
have I have been resisting more and more than | post story on timeline like what | shoot what | post and put it with a song that
will become whatit........

Yeah got your point so as | said before sometimes you go to a place and you are not able to translate the true essence of that
place inavideo so you know you are there that is something which you’re not able to translate ina video. Was there any moment
when you were traveling and you were not able to fully capture the essence of the place or that moment and you know and what
did you learn from that experience?

| already told you in Ladakh and in Varanasi in these two places | was near the dead body or something in Varanasi and |
take a lot of photos when going to new place or something yeah That time | put my camera in my pocket and | just sat there
and felt the essence and feel. Okay So | don’t need to take a photo at that moment. I have to feel I have to be living in that moment.
Yeah Yeah got your point that’s absolutely right you got to live in that moment otherwise you’ll miss out on a lot of things Yeah
| even take photographs of every corner of this place and when we come back home we only have photographs. Yeah but why
did we go to that place that question is still there yeah got your point same in the miracles was there and enjoyed where | was.

Obviously you have around 5K followers on Instagram which is honestly huge to achieve organically so you know how do
you engage your audience through your visual storytelling and what kind of response or impact do you aim to achieve

I want to show them the places that they haven’t seen like kind of a type of dimension, not dimension like something
perspective yeah another perspective like basically if they’ve been to that place as well you want to show them the another
perspective of that place like you know this is how the place can also look somewhat what you’re trying to say. Yeah | want
them to look at that perspective also that’s beautiful. Okay.

So you know what devices do you use to capture these beautiful visuals | Have a smartphone and dslr camera I’'m sorry
which camera uh Sony camera oh that's a good camera I’ve got a disc camera oh that’s beautiful is there any particular type
of technique you use you know to capture the essence of that place visually. No | just shoot technique means sometimes |
shoot in raw you know raw yeah yeah | know sometimes | shoot in raw so that | can add colors and contrast color grading
basically yeah color grading post. Okay that’s the main thing yeah that you use in your technique. Yeah Perfect.

So you know sometimes what happens is that you go somewhere and you post some reels and you think that visuals are as
important as a story which we are trying to convey so if you could please talk about one of your visuals or reels that you’ve
been posting where you talk about where you think that the stories and visuals are equally important and what do you think made
it stand out.
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So you’re asking me both visuals and stories should be there yeah yeah you know some reel some video you posted on your
Instagram because what happens sometimes is that visuals overpower the story and sometimes story overpower the visuals
of that particular place in one video or reel and what was the story you think made it stand out and it had a balance of both, any
reel or anything you posted. Like there is not some specific story that | posted but the frames I have took was a bit beautiful
like what the comments were there they were beautiful no | mean what | mean was some reel of yours that was there like the
varansi reel or Munnar reel that you posted such reels obviously there are visuals in it but there is also a story behind that visual
okay you know why that visual because obviously theres is Varanasi there are too many things to look at in VVaranasi but why
that particular visual was there any story as you said there were dead bodies Manikarinka ghat so was there any particular
story behind the visual because you know sometimes the story overpowers the visual sometimes the visuals overpower the
stories was there any reel or any store where you felt like okay the visuals are balancing the story and reels out and I really like
it something on those lines. Okay there's this reel Suryanali and | have captured the villages and greenery and the town okay
so there's is visuals and there is some sort of a story so that | think was some sort of a perspective but it was a bit balanced a
bit balanced between story that’s beautiful | captured there a woman she put pots on her head and she was walking okay so
it wasn’t just landscapes people were also there. Yeah people were also there

So you know you put your style of storytelling on Instagram. Have you experimented with your style? | was stalking your
profile on instagram and while | was looking at your reels there was this particular type of style which you follow in every
reel. Obviously there are landscapes and everything with the same sort of color grading happening and you know the vibrant
vibe going on but have you experimented with some ways that | can try something else other than this as well so if you have
could you please tell us about it . Yeah And now | am thinking of trying something else okay in what ways of you could just
elaborate a bit now | am need to symmetry if you saw a building or a leaf or something you will find symmetry right so |
focusing on frames having symmetry and reflection of the frames and black and white in the long term this will be after a year
if this will become boring So | don’t know if it will work out or not yeah obviously you’ll have to try It out and see if it works
out or not | got it. Still I am learning also | am not upto the mark | am still learning a lot of things life is for learning so that’s
absolutely fine.

So it has been a long time since you have been posting on Instagram so wherever you go you have been posting stories of
that particular place telling the essence of that place so you know your story telling approach and how it has changed over woth
the time like how it started and how it’s going now.

I told you the motorcycle how it started the journey and first | covered the south part of India and then | tried a little bit up to
Ladakh then I have covered the middle of india next I will plan to the North East or something oh that’s beautiful can you just
also tell us how you as you sais you travel a lot of places and with time obviously you’re still learning and you’re experimenting
with a lot of things so if you could just elaborate on how you started like maybe from the first picture you posted after you
bought the bike and now as you said the previous answer that you started posting bikes with a beautiful scenery and now
youre posting landscapes as a reel so just take us through that journey from a motorbike in the photo to now to a very
compelling visuals okay first | took | opened the camera check the frame and press the shutter that’s it then after year by year |
thought of switching this photo camera or something and | start experimenting there are three things shutter speed focal
length and grids sole and all so | started learning all that then adjust the shutter speed and then I set the focal then | started
taking the raw now also | take the raw okay so I learnt the focusing on camera shutter ans using raw profile like you can
adjust everything on the raw profile you can just its two different you can play with raw you can change your colors from raw
to cool yeah or you can color ways at your you like warm tone you can use warm tines you like cool tones you can use cool
tones you can vibrance and you can do anything with the raw profile so from the start the quality was no good but now im
getting little bit better and | should also improve but I’m a little bit better than my previous photos. That’s absolutely good

You know when you post something what do you think makes a compelling story that makes the best memory like whatever
you think makes that particular visual a memorable or a compelling story doesn’t matter what the subject is in the visual
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Mainly the audio plays an important role in the video if you’re near water stream or something you have to turn on your mic
you don’t need to put music on the click that you’re taking nearby the waterfalls you have to capture the audio so if the subject
is not that goof you’ll have to make the audio. Okay so you know there are times when we have the subject and basically we
have this visual and when you are looking at one visual what do you think is what | meant to say in my previous guestion is
when you see one visual what do you think is more compelling to you in that visual or what do you think will make it
memorable in your head like what are the aspects of it Another person is standing in front of me is that what you’re asking no
so basically there’s a visual in front of you okay so you’re looking at that visual sometimes what happens when you look at
the visual is that you feel compelled or you feel this visual has a very memorable story or something behind it so you know
what in your opinion make that visual a compelling or memorable story or something on those lines like what aspects of
that visual can make it a compelling and memorable story | mean that okay in a visual what makes that a compelling if you
do not know the answer that’;s absolutely fine you can just skip the question No Visual is good I just take a picture | stand
there and take a picture or video or something okay and I haven’t gotten the story compelling visual okay no problem at all

There are a lot of people who are switching from camera to photography to capture travel experience is there any specific
trends or characteristics in mobile photography travel photography that you find noteworthy or unique that you did not find
in cameras

First of all camera is camera you will get the largest lenses and you’ll get the depth or something that’s on the technical side but
of use the smartphones are really getting better now days so if you’re travelling and you have a camera and if you have three
or four lenses like wide normal wide like somewhat like that and if you’re driving and you saw something big so if you stop
there like some birds flying on the mountains and rivers or something so you stop and if you have a camera you have to fix
the lens start it on set it and all and if you have a mobile phone you can just take it out and you can easily set these things and
you can capture the moment with affordable quality normal quality not compared to camera obviously yeah that’s absolutely
insighting though camera is good but it will take some time some patience mobile phones are fast and they can take photos
in seconds yeah | got your point what you’re trying to say and in the rain also you can not take out the camera yeah that is
true normal phones are coming out water resistant yeah Okay so as you said that there are obviously pros and cons to mobile
phones and cameras so you know how do you so now a lot of days there are a lot of cameras or there are a lot of phones that
are influencing you know people are getting off cameras and onto phone to capture the travel experience as well. Because |
saw a lot of photographers who are getting phones and they have become brand ambassadors as well for these photography
challenges and stuff vivo does that and there are a few more phone brands that do that. So do you think that the influence of
documentation of travel photography in the phones like how do you perceive it what is your opinion on the influence of this
whole mobile thing taking over camera

Mobile photography is okay like that is for our emergency purpose like not If we want to take a document that feel in that
way what we do the people will also feel like the camera will have some ....... not the mobile phone like mobile phone is
okay we can take some movie we can take some photos everything we can take and if you use like if you want to shoot a
document you have an a cam b cam you can use your mobile phone as a b cam for document for social media and all you can
just use your mobile phone.

So you think that in travel documentation when people are documenting their travel experience can mobile phones replace
cameras. Mobile can never replace cameras. | agree to that but you got to elaborate on that | know the reasons but for the
interview you have to do it. Okay is should do it in night and I’m telling this one it is technical right at night the mobile senses
area little bit small then the camera senses okay so if you want to capture something when its dark nowadays the phones are
coming with ai you know ay yeah so it's just easy to take stars something like that but when we capture the original stars or
something the camera should be there. Yeah But in some places they are not allowing cameras like you know some monument
or something so there smartphones will take place so we can shoot everything on the smartphones. That’s actually a very
nice point
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SO you know as we were talking about mobile phones photography and camera photography obviously they have their own
pros and cons so can you just because you have used both could you please tell us some challenges and advantages while
you used the phone compared to when you used the chambers

Main challenges is that we can’t shoot at night and one thing if we shoot to portrait not the portrait mode normal portrait of
people when we focus on something you don’t get the depth it you know the depth right yeah yeah yeah you can’t get the depth
of that place and separation of the subject and the background so we use just portrait mode for the blur that in camera we don’t
need to so if we capture in smart phone it’1l simply be a flat picture there will not be depth in it that’s absolutely true

So you know it’s actually my questions are over now | actually learnt a lot when you were very insightful in what you do | was
going through your profile as well very beautiful cinematic shots just one last question so you know | was just going through
your profile and you shoot very cinematic shots you know the landscape and everything as | already asked you like why that
style but if you could just describe that why do you have that inclination of this side only. | understand that you’re an introvert
and everything but when I was looking at your videos | saw this rhythm that goes know taktaktaktak there’s no shot that goes
beyond a period of time you know why that do you like that speed that people should experience or there’s a particular place on
something on those lines.

Yeah first of all 1 will cut the clicks on that timeline so they can through the videos so | the clip is | have put an audio if it is not
in the sync of the audio then it will not look that good.

Thank you so much it’s been lovely talking to you thank you......

CHAPTER 4 — RESEARCH FINDINGS-

Conclusion for the interview-

The insightful interviews with Anshul Pathak, Azhakappan, Saniya, Karan, and Lavish Chandra provide a wealth of qualitative
perspectives on how visual storytelling, especially using mobile photography, can effectively capture the true essence of travel
experiences.

Aligning closely with the research objective of exploring travel stories through photography, the influencers unanimously
underline the power of visuals in offering direct, realistic representations of destinations that allow audiences to visually
immerse themselves in the experiences being conveyed. They share diverse examples of memorable travel moments
captured extensively through photo and video documentation across various breathtaking locations in India and beyond,
ranging from Ladakh's mountains to the Ganga Aarti in Varanasi. The influencers explain how impactful visuals can convey
intricate details, emotions, and connections that written narratives often struggle to encapsulate fully.

Regarding the sub-objective on studying mobile photography for travel documentation, the influencers shed light on the
immense convenience, flexibility, accessibility and spontaneity enabled by smartphone cameras for on-the-go travel
photography. They highlight how mobile photography has been revolutionary in democratizing travel storytelling,
empowering people from all walks of life to candidly capture and share authentic experiences from even the most remote
destinations without the need for bulky equipment. The interviewees reveal how they leverage mobile photography to seize
fleeting magical moments during their travels that would be lost with traditional cameras.

Delving deeper, the interviews provide perspectives into how each influencer has progressively evolved a personal, distinctive
approach to visual storytelling that aims to balance aesthetics and cinematic creativity with authenticity, integrity and
spontaneity. Their goal is to transport audiences into the heart of destinations through visually immersive narratives rather than
superficial embellishments. The influencers discuss the challenges they have faced in accurately conveying the true essence
and emotions of travel experiences through visuals alone. However, their aim for authentic storytelling continues to drive
experimentation with innovative techniques, formats and styles that resonate with audiences.
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Collectively, the insights gained from these diverse influencers validate the growing significance of mobile visual storytelling
in documenting and sharing travel experiences in an organic, inclusive manner. The influencers' emphasis on conveying the
essence of destinations holistically while inspiring audiences to explore the world supports the research objectives regarding
travel photography. Their journeys reveal how passion for meaningful storytelling continues to push the boundaries of
creativity despite limitations.

As travel influencers increasingly leverage the power of mobile photography, they have enabled broader access to inspiring
travel narratives. However, maintaining integrity amidst the pressures of commercialization remains an ongoing balancing
act. The interviews highlight the need for continuously evolving visual language to keep travel stories impactful. With
emerging innovations in smartphone cameras and social sharing, the future of mobile photography promises ever-expanding
potential for travelers to document and share their authentic passage through the cultures, landscapes and experiences that
define our world.

In summary, these multi-faceted insider perspectives offer a deeper understanding of the evolution, opportunities and
challenges shaping the domain of mobile travel photography and storytelling today. The influencers' reflections reinforce the
ability of thoughtful visual narratives to profoundly inspire connections, reflections and actions.

CHAPTER 5- CONCLUSION -
Interpretation -

The interviews and survey reveal several key insights that underscore the power of visual storytelling, especially through
mobile photography, in authentically capturing the essence of travel experiences.

Aligning with the core research objective, the interviews demonstrate how impactful travel documentaries and photography
can transport audiences into the heart of destinations by capturing intricate details, emotions, and connections that written
narratives often struggle to encapsulate. The influencers highlight the democratization of travel storytelling through mobile
photography, which enables broader access to share candid, in-the-moment travel narratives.

This reinforces the sub-objective regarding the significance of mobile photography in travel documentation.

Crucially, the survey and interviews emphasize the need for authenticity in travel storytelling amidst the pressures of
commercialization and aesthetics. Maintaining integrity by conveying the true essence of destinations holistically emerges as
pivotal, rather than superficial embellishment. This implies a need gap regarding evolving innovative, creative techniques in
mobile travel photography that retain authenticity.

Additionally, the desire for exploring hidden gems and offbeat locations underscores a need for content beyond
commercialized experiences. This represents an opportunity to leverage mobile photography in documenting inclusive
narratives that capture the diversity of local cultures, cuisines, and landscapes. There is scope for experimentation with
formats, styles and perspectives that provide immersive insights into unexplored facets of destinations.

The prominence of video content and informal personal storytelling also suggests a need for travel documentaries and mobile
photography to adopt compelling yet candid narrative techniques. Impactful storytelling through visuals alone emerges as an
area for refinement.

In summary, these interpretations validate the ability of thoughtful travel photography and documentaries to profoundly inspire
connections and actions by transporting audiences into the essence of destinations. The findings reveal gaps and opportunities
regarding evolving creativity and integrity in mobile visual storytelling to keep travel narratives authentic, inclusive and
immersive amidst changing contexts. This provides a strong basis to guide further research on travel documentation through
impactful visual narratives.
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Need gaps-

e The need for more authentic and integrity-driven mobile travel photography and documentaries that convey the true essence
of destinations, rather than superficial embellishments. There is a risk of compromising on authenticity amidst
commercialization pressures.

e The need for innovative techniques, styles and perspectives in mobile travel storytelling that retain spontaneity and
candidness, while balancing aesthetics and cinematic creativity. This includes experimentation with immersive formats that
transport audiences into experiences.

e The need for inclusive mobile travel photography that documents diversity, featuring local cultures, cuisines, hidden gems,
and offbeat locations beyond commercialized narratives. This provides scope for giving voices to unexplored facets.

e The need for compelling yet informal narrative techniques and personal storytelling styles that make travel documentaries
and mobile photography resonate with audiences through visuals alone.

CHAPTER 7

Design Proposal-
Title: "Dilli360: A Virtual Journey Through Time and Culture"

Description: Our immersive documentary, "Dilli360," will transport viewers on a captivating journey through the heart of
Delhi's rich history and vibrant culture. Through the lens of virtual reality (VR) headsets, audiences will experience the city's
iconic landmarks, bustling markets, and diverse communities from every angle. From ancient monuments to modern
skyscrapers, "Dilli360" will provide a comprehensive exploration of Delhi's past, present, and future. With stunning visuals
and immersive soundscapes, this documentary promises to offer an unforgettable and insightful experience for viewers
worldwide. Join us as we unveil the captivating story of Delhi in 360 degrees.

Target Audience

Age : All ages, with a focus on 10-50 years old Gender : All genders

Education: Primary school students to highly educated professionals Income: From low-income individuals to high-income
earners

Location : Global audience, with a particular interest in Indian culture and history. Psychographics

The target audience includes tech-savvy individuals who love exploring new places and learning

about different cultures and histories. They appreciate innovative technologies like virtual reality for immersive experiences and
value authentic, accurate representations of cultural and historical sites. They seek in-depth knowledge through experiential
learning for personal interest or academic purposes.
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MARKETING STRATEGY-

Dilli 360 will partner with Delhi Tourism to host pop-up events at fairs, festivals, and iconic locations throughout Delhi,
leveraging Delhi Tourism's reach and reputation to attract a larger, more diverse audience.

The collaboration provides Dilli 360 with prime event spaces, promotional support, and access to influencers and media
channels, enhancing their marketing efforts and boosting engagement and user acquisition for their virtual tours.

Marketing Plan-
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Month Week Objective Strategy

+ Delhi International Arts Festival
« Dilli Haat

+ India International Trade Fair

+ India Habitat Centre

+ Delhi Winter Carnival

October All the Putting up the pop up events + Delhi Music Festival
2024 March anths in these festivals, fairs and + Delhi International Arts Festival
2025 places in Delhi + Qutub Festival

+ Connaught Place

+ National Gallery of Modern Art
+ Comic con

+ India Art Fair

+ India Design Week

Continuous Engagement

March 20925 - Week To maintain high levels of + Continue promoting the VR experiences through social media posts and email campaigns.
Wrap-up and l'; engagement and interest + Share user-generated content and testimonials to build credibility and excitement.
Evaluation = during the final month of the + Offer limited-time discounts or special access to encourage more users to try the VR tours.
campaign

« Conduct a thorough review of the marketing campaign, analyzing KPls and performance metrics.
- Gather feedback from Delhi Tourism, event organizers, and users to understand their experiences and

Review and Analysis Segationg
March2095 Week ?ﬂ: uluulf(e ;_he e:fefhvene:; « Identify successes, challenges, and areas for impi t in the paig
ot 3-4 bl :;‘:'r :o:nngrsel:::igvyeu « Objective: To prepare a detailed report on the impact of Dilli 360, highlighting successes and areas for
o e a’TI s improvement.
¥ « Use the insights gained to plan for the next phase of the Dilli 360 project, incorporating lessons learned
and new ideas

Pre-Launch Phase-

Influencer Partnerships:

e VR Influencers and Tech Bloggers: Collaborate with VR influencers and tech bloggers for sneak peeks and exclusive
previews.

e Travel and Culture Influencers: Partner with travel and culture influencers to emphasize the historical and cultural richness of
the experience (influential people like @bruisedpassports, and other instagram pages that talk about travel)

e Travel Agencies: Collaborate with travel agencies to offer Dilli 360 as a pre-travel exploration tool for tourists.

Press Release:

e Media Kits: Prepare comprehensive media kits with high-quality visuals, detailed information about the project, and quotes
from key team members.

e Exclusive Stories: Offer exclusive interviews and early access to prominent tech and travel journalists to generate feature
stories.

Collaborations and Sponsorships:

e Tourism Boards: Partner with the Delhi Tourism Department to cross-promote Dilli 360 as a digital tourism initiative.
e Cultural Institutions: Collaborate with museums and cultural institutions in Delhi for special VR exhibitions and educational
programs.

Launch Phase-
Public Demonstrations and Events:

e Live Demonstrations: Host live demonstration events at key locations in Delhi where the public can experience the VR tour
in person.
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e Press Conferences: Organize press conferences to officially launch the Dilli360 project, featuring live VR demonstrations
and Q&A sessions with the development team.

Community Engagement:

e Workshops and Seminars: Conduct workshops and seminars with local community groups and educational institutions to
introduce the Dilli360 experience and gather feedback.

Post-Launch Phase -
Continuous Engagement:

e Monthly Updates: Release monthly updates with new locations, features, and user feedback highlights.
e Themed Experiences: Introduce themed VR experiences based on festivals, historical events, and cultural stories from
Delhi.

Educational Outreach:

e Schools and Universities: Offer Dilli 360 as an educational tool for schools and universities
e Workshops: Conduct virtual workshops and webinars on Delhi’s Travel.

PRESS RELEASE-

36@
DiLL

dia's Capital Virtual Joumey

Ist August, 2024

DILLI360: REDEFINING DOCUMENTARY STORYTELLING IN VR

ke

SOCIAL MEDIA CAMPAIGN -

The goal of the #DreamingOfDilli campaign is to engage our audience and generate excitement about the virtual exploration
of Delhi by encouraging participants to share photos of the places they dream of visiting in Delhi but haven't had the chance to
experience yet. This campaign aims to spark curiosity, foster community interaction, and promote the Delhi 360 as a means to
fulfill those travel aspirations.
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Social Media Grid Social Media Story

FINANCE-
INVESTING ACTIVITIES COST(Rs.)

Market Research and Planning 800
Travel 300
Food and beverages 500
Miscellaneous Expenses 100

Equipment Rental/Purchase 4000
Transportation 500
Food and beverages 2000
Miscellaneous Expenses 200

Marketing 4000
PR 6000
Post-Production Software 2000
Equipments(VR) 2000
Miscellaneous Expenses 200

Director 10000
Cinematographer 7500
Sound production designer 5000
Editor 8000
Scriptwriter 2000

55100
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ROI-

e Selling Videos to Tourism Boards:

- Revenue Generation: Direct income from licensing and distribution of virtual experience videos.
- Promotional Tool: Enhances the destination's appeal, attracting more tourists.

- Partnership Opportunities: Potential for long-term collaborations with tourism boards.

e Minimum Priced Tickets at Pop Up Stores:

- Additional Revenue Stream: Income from ticket sales for the virtual experience.

- Profit Margin: Direct profits from the difference between ticket prices and operational costs.

- Audience Engagement: Attracts a wide audience seeking unique and immersive experiences.

- Brand Promotion: Increases visibility and recognition of the Dilli 360 initiative.
LONG TERM VISION
Expanding Destinations:

e Dilli 360 plans to expand its virtual exploration beyond Delhi to include cities like Mumbai, Kolkata, Chennai, and Bangalore,
as well as lesser-known but culturally significant regions, showcasing India's diverse heritage.
e Users will journey from the Himalayan peaks to Goa's beaches, experiencing India's wonders virtually.

Enhanced Interactive Features:

e Augmented Reality (AR) Integration: Adding AR technology to the VR experience for interactive learning and real-world
exploration, enriching user engagement.

Global Outreach:

e Targeted Campaigns: Launching campaigns in key international markets to attract global users interested in Indian culture.
e Cultural Exchanges: Organizing virtual cultural exchange programs to showcase Delhi's heritage worldwide.

Travel documentary for Colour-Blind People.
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SCRIPT-
INDIAGATE

(00:00 - 00:17) Standing tall as a symbol of national pride, India Gate serves as a poignant reminder of sacrifice
and valour. Surrounded by lush lawns and bustling with activities, it stands as a testament to spirit of unity and
remembrance in the heart of Delhi.

BANGLA SAHIB GURUDWARA

(00:00 - 00:27) In the heart of Delhi lies Bangla Sahib Gurdwara, a sacred place radiating tranquility and spirituality.
Revered for its compassionate ethos, this serene sanctuary boasts a shimmering sarovar and a majestic golden
dome, making people immerse themselves in its peaceful ambience and connect with the divine.

JANPATH

(00:00 - 00:16) Nestled in the vibrant streets of Delhi, Janpath Market beckons with its colourful tapestry of stalls
and shops, offering a treasure trove of handicrafts, textile and artefacts, each echoing the rich culture and
heritage of India.

YAMUNAGHAT

(00:00 - 00:19) Along the bank of sacred river Yamuna,the Yamuna Ghat serves as a spiritual hub where pilgrims
gather for rituals and prayers, immersing themselves in the ancient tradition of devotion. People enjoy boat riding
as well here. So here's the experience of boat riding for you.

CHANDNI CHOWK

(00:00 - 00:19) A bustling bazaar in the heart of Old Delhi beckons with its vibrant choas, narrow alleys team
with the aroma of spices and the chatter of eager shoppers. Here history and modern life interwine, creating an
unforgettable tapestry of culture and commerce. Welcome to Chandni Chowk.

PRANTHE WALIi GALI

(07:04 - 07:15) You are in Pranthe wali gali known for its delectable array of stuffed pranthas, enticing visitors
with its aromatic flavors and culinary delight.

SIS GANJ GURUDWARA

(07:52 - 07:59) If you see to your left, you'll see Sis Ganj Gurudwara that stands as a symbol of resilience and
spirituality in Chandni Chowk.

CONNAUGHT PLACE

(00:00 - 00:72)Connaught Place or CP stands as a Delhi's pulsating heart, a historic landmark adorn with
architectural marvels, bustling markets, and a dynamic blend of modernity and tradition.
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ANNEXURE-

Age

264 responses

® 16-18
@® 18-20

) 21-23
® 24-26
@ 27-29
® 30-32
@ 33-35

L
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Gender
264 responses
€ Man
€ woman
e Transgender
e Non-Binary
€ Prefer not to say
Occupation
264 responses

€ student
€ Entrepreneur
€ Homemaker
€ workina startup
e Lawyer
€ Youtuber
Chef
€ Marketing/ Sales

15T

Disposable Income per annum in Rupee( )
264 responses

€ 0- 50 thousand

€ 50thousand -1 Lakh

* 1 Lakh -2 Lakhs
\ 14.8% * 2Lakhs - 3 Lakhs
W + 3 Lakhs - 4 Lakhs

4 Lakhs - 5 Lakhs
6 Lakhs - 7 Lakhs

7 Lakhs - 8 Lakhs 1/2 T
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Where are you based?
264 responses

«  Delhi

€ Mumbai € Bengaluru e
Kolkata € Chennai € Pune
€ Amritsar

+  Ahmedabad 1/5 T

Which social media platform do you use? Please mark all applicable
264 responses

Instagram  Facebook
YouTube

X (previously known as twitter)
Snapchat Pinterest

244 (92.4%)

218 (82.6%)

Tumblr =S (239 138 (52.3%)
146 (55.3%)
Reddit
WhatsApp Telegram 4 (88.6%)
Quora| 80 (30.3%)
42 (15.9%)
Twitter (previously known as... --12 (4]5%)
t-1 (0.4%)
Linked In-1 (0.4%)
lLinkedIn -1 (0.4%)
Discord t-1 (0.4%)
0 50 100 150 200 250
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Which social media platform do you primarily use for sharing your travel stories and experiences? Please mark all
applicable

264 responses

Instagram  Facebook I, 28 (86.4%)

YouTube 5 /. (20.5%)

X (previously known as twitter)
Snapchat Pinterest

Tumblr Reddit

WhatsApp Telegram

Quora Twitter

(previously known as...

None LinkedIn

100 (37.9%)

18 (6.8%)
0 (0%)
2 (0.8%)

130 (49.2%)
11 (4.2%)
3 (1.1%)

2 (0.8%)

1 (0.4%)

1 (0.4%)

0 50 100 150 200 250

How frequently do you consume travel related visual content in a month?
264 responses

€ Everyday

€ 3-4times a day
€ Once a week

€ 2-3 times a week
€ Once amonth

€ 2-3 times a month

€ Never
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What types of visual content do

262 responses

Photographs
Documentaries

Films

Reels/Short Videos

Travel Vlogs

Travel Podcasts

Graphic Novels or Comics

Digital Scrapbooks
Web Series

you most prefer for experiencing travel stories? Please mark all applicable

198 (75.6%)
67 (25.6%)

121 (46.2%)
205 (78.2%)
130 (49.6%)
14 (5.3%)
20 (7.6%)
36 (13.7%)

50 100 150 200 250

Where do you typically watch travel films, documentaries, vliogs, and similar content? Please mark all applicable

262 responses

Netflix Amazon

Prime Video

Disney Hotstar

YouTube

National Geographic

Discovery+ HBO
Max Apple TV

SonyLIV
ZEES

Voot

Mubi

Instagram

Nia wetv

Only on Instagram

129 (49.2%)
114 (43.5%)

219 (83.6%)

73 (27.9%)
36 (13.7%)
24 (9.2%)
51 (19.5%)
40 (15.3%)

22 (8.4%)
-—O (3.4%)
1-3 (1.1%)
-1 (0.4%)
t-1 (0.4%)
-1 (0.4%)
-1 (0.4%)
0 50 100 150 200 250
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What's important in the travel documentaries, so that, it truly capture the heart and soul of a place? Please mark all applicable

261 responses

Beautiful scenery and filming... Interesting
storytelling Learning about the local cult...
Hearing about travelers' per... About the
local cuisine

About the budget About the
accommodation Understanding the history|
of... Experiencing the sights and.. .
Learning about art and archit...

Exploration of hidden gems...

1ocus on wildlife and natural...

Discussion of transportation...

nclusion of tips for solo trav...

B0 (32.100)

193 (73.9%)
198 (75.9%
174(66.7%)
156 (50.006
152 (58.2%)
138 (52.9%)
120 (46%)
133 (51%)
125 (47.9%)
118 (45.2%)
145 (55.6%)
05 (20.200)
0
0
150 200

Which visual storytelling medium do you believe is most effective in conveying the essence of travel? Please mark all

applicable
262 responses

Photography
Videography Virtual
Reality (VR) Illustrations or

Drawings Animated Graphics

1 (0.4%)

34 (13%)

46 (17.6%)

34 (13%)

187 (71.4%)

227 (86.6%)

150 200 250
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"Short travel videos, like reels, have changed how stories are told in travel."

 a

262 responses

Strongly Agree
Agree

Somewhat Agree
Neutral

Somewhat Disagree
Disagree

® ® d® @D d® @D @D

Strongly Disagree

"I think it is important to include elements of different cultures in travel stories"”
260 responses

Strongly Agree
Agree

Somewhat Agree
Neutral

Somewhat Disagree
Disagree

® ® d® d® @d® d @D

Strongly Disagree

What truly captures the essence of travel?
261 responses

e Reel (15 seconds) e Reel (30
seconds) e Reel (1 minute)

e Short Video (1-2 minutes) e Short
Video (2-5 minutes) e Short Video (5-7
minutes)

e Travel Vlog (15-20 minutes)

e Travel Vlog (30-45 minutes) 1/2 T
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"l would be interested in watching a travel documentary series that focuses on exploring well known/popular areas

of a country like Jaipur In Rajasthan."
262 responses

Strongly Agree
Agree

Somewhat Agree
Neutral

Somewhat Disagree
Disagree

® ® @d® d @D @D @D

Strongly Disagree

"1 would be interested in watching a travel documentary series that focuses on exploring lesser known areas of a country
like Ziro Valley, Arunachal Pradesh."”

258 responses

Strongly Agree
Agree

Somewhat Agree
Neutral

Somewhat Disagree
Disagree

® d® @® @D d® @d @D

Strongly Disagree
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How often do you share or engage with travel visual content on social media platforms in a month?

259 responses

e Everyday

€ 3-4times a day
€ once a week

€ 2-3 times a week
€ Once amonth

€ 2-3 times a month

e Never

"l love travel stories documented through mobile phones"

256 responses
e Strongly Agree
e Agree
q € somewhat Agree
€ Neutral
€ somewhat Disagree
] e Disagree
e Strongly Disagree

"Mobile phone photography adds a unique perspective to travel documentation.”
260 responses

e Strongly Agree

e Agree

€ somewnhat Agree
€ Neutral

€ Somewhat Disagree
€ Disagree

e Strongly Disagree
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What advantages do you think come with mobile phone photography in capturing the essence of travel?

259 responses

Availability Spontaneity] T

Originality|
Easy to share with friends
Comfort Ease of]

—
79 (30.5%)

147 (56.8%)

29%)

carrying Quick editing options

Wide range of available apps Minimal 175 (67.6%)

equipment needed Flexibility in shooting 115 (44.4%)
styles

Ability to capture candid mome.. 144 (55.6%)

112 (43.2%)
35 (5L.4%)

100 150 200

How often do you use your mobile phone to capture travel moments compared to traditional cameras?

257 responses

e Always

€ 3-4timesa day
€ Once a week

€ 2-3 times a week
€ once amonth

€ 2-3 times a month

€ Never

"Interesting narrative is very important in travel visual storytelling."

258 responses

€ strongly Agree

€ Agree

€ somewhat Agree
€ Neutral

€ somewhat Disagree
€ Disagree

€ strongly Disagree
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"l enjoy hearing about people's personal experiences while consuming travel content.”

258 responses

Strongly Agree
Agree

Somewhat Agree
Neutral

Somewhat Disagree
Disagree

® ® d® d® @D @D @D

Strongly Disagree

I use filters for my photos, before uploading it on social media?

264 responses

Strongly Agree
Agree

Somewhat Agree
Neutral

Somewhat Disagree
Disagree

® ® ® @D @d® @D @D

Strongly Disagree

Excessive image manipulation (filters) influences travelers' perceptions.

264 responses

Strongly Agree
Agree
Somewhat Agree
) Neutral

gl Somewhat Disagree
Disagree

Strongly Disagree

@@ ® d @dD® @d @D @D
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"Visiting a destination shown in a movie is definitely on my bucket list." (Example - Pangong Lake shown in 3 idiots)
264 responses

e Strongly Agree
e Agree
e Somewhat Agree
/ e Neutral
,‘_ e Somewhat Disagree
e Disagree
e Strongly Disagree
"Films have influenced my desire to visit a particular destination"
258 responses
e Strongly Agree
e Agree
e Somewhat Agree
e Neutral
e Somewhat Disagree
e Disagree
e Strongly Disagree

"Collaborating with travel photographers and videographers enhances the overall appeal and impact of Airbnb's visual

storytelling."
A

258 responses

Strongly Agree
Agree

Somewhat Agree
Neutral

Somewhat Disagree
Disagree

@@ @ d® @d® @d® @D @D

Strongly Disagree
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